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| OVERVIEW

Company description on Ratecard.ir

Pariner space with your content on ggora.ratecard.fr

Monthly catch up meeting with our CSM

+@®

e Marketing plan support/advice media plan actions :
C-level/manager Ratecard team

« Weekly editorial content monitoring

e Content created by Ratecard from the 3 speaking
opportunities : (replay video, best of video, key points
mentionned in our global summary article on Ratecard.fr,
linkedIn posts)

+0+0®

e Competitive Intelligence Analysis all year long with 1 report
/month

e On demand Support from C-level/manager Ratecard team

e Writing ad hoc dedicated tailored content (articles, op-ed
articles, client interviews / testimonials) : 1 per month

Unlimited relay all type of news on Ratecard.fr

Unlimited relay all type of news on Ratecard weekly newsletter
Unlimited relay job offers (on Ratecard.fr and on our weekly newsletter)

Relay news on Ratecard LinkedIln page (5800 followers)

3 speaking opportunities over the year, under 2 formats : Ratecard Focus
Interview (8-10min interview with a member of your team) or Testimonial
Interview (15min crossed interview with a client or partner). Those speaking credits
can be use either on :

o Ratecard Special Trends (online webinar in January or September)

o Ratecard Meetings events (need to be a sponsor of the event, maximum 1
speaking opportunity per year on a Ratecard Meetings event, priority given to
the Premium members)

o Ad hoc / on demand recording via Zoom (interview made by Ratecard C-level
manager)

Dedicated summary article published on Ad-Exchange.fr for each Ratecard

speaking opportunity

Unlimited on demand recorded interview + content associated (replay video,
best of video, dedicated summary article, linkedln posts)

Training sales team member(s) attending Ratecard Meetings events (2hours)



http://ratecard.fr/
http://agora.ratecard.fr/
http://ratecard.fr/
https://ratecard.fr/Jobs/
http://ad-exchange.fr/

| RATECARD MEMBERS FEEDBACKS

We are extremely satisfied with our
collaboration with Ratecard and our
Membership! Their team is always
responsive and attentive, allowing us to
promote educational content in the
adtech industry. We thank you for all the
work you do to connect the adtech
world.

“» pubstack

I'm delighted to share my experience of
Ratecard membership, which | highly
recommend to

anyone looking to

improve  their company's visibility
through various formats, both written
and video. Ratecard membership is a
worthwhile investment for any company
wishing to broaden its impact and build

a solid, diversified presence in France.

NE XX3E0

Thanks to our Ratecard membership and
the meetings we attend, we are able to
engage throughout the year with peers
in the AdTech/MarTech sector. These
touchpoints allow us to stay attuned to
the transtormations in our ecosystem, as
well as to evolve our offerings and
deploy new strategies in collaboration
with leading technology partners.

Adrenalead
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AMPLIFY YOUR VISIBILITY

® BASIC MEMBERSHIP

The Ratecard membership is a tailored service thought and managed by
AdTech & MarTech experts to fulfil marketers essential needs.

In order to help you increase your presence on the digital advertising
market, our basic membership level includes :

MONTHLY CATCH UP MEETING WITH OUR CSM

to prepare our commun marketing actions and follow up

COMPANY DESCRIPTION / PARTNER SPACE

on agora.ratecard.fr

UNLIMITED NEWS / CONTENT RELAY

on Ratecard.fr, our newsletter and LinkedIn page

UNLIMITED JOB OFFERS RELAY

on Ratecard.fr, our weekly newsletter and LinkedIn page




%1 PARTNER SPACE

BASIC MEMBERSHIP

VISIBILITY ON AGORA.RATECARD.FR

COMPANY PROFILE PARTNER SPACE

Display your company profile on agora.ratecard.fr Your dedicated space on agora.ratecard.fr
Links to your company’s website and LinkedIn page Access to all your replays & best of videos
Your description : positioning, offer, key tigures Upload your own content (videos, decks)

RATECARD F&C

S o YAVl ©5 REPLAYS &5 PARTENAIRES I R Q =T
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VWeborama
(@ |in] weborama

Description = Envoyer un message
WEBORAMA- THE DATA INTELLIGENCE PLATFORM Best of Focus
Centré sur le management et la valorisation des données clients, Weborama a développé et connecté un ensemble de technologies (dans les domaines .
de 1A lintelligence artificielle sémantique et comportementale, le data lake, la data clean room, la data science, les insights...) gui permettent aux W b m | 14 J
: 1x agences et aux éditeurs d'acquérir, de retenir et de valoriser leurs audiences et d'activer des publicités ciblées, consistantes et E 0 ra a u J n

ATMONCEUrs, aux ag 25, HL

pertinentes dans le nouvel univers cookieless, IDIess et multi-devices. Weborama opére en Europe et aux Etats-Unis. 2024 | RatECa r.d [)'a S

OFFERS / SOLUTIONS y
DMP # 3 0

-CDP

- Diata Clean Room

Activation Média & Programmatigue
- Data comportemantale et contextuelle (cookieless, IDless et consentless) Camille
- Studio de création de formats publicitaires innovants et interactifs, dont I'InVideo, format propriétaire de Weborama
- AdServer Bablet
¥ WEBORAMA

Directrice

commerciale f te Cd rd



" UNLIMITED ONLINE VISIBILITY ON RATECARD

- BASIC MEMBERSHIP

The Ratecard membership fosters your awareness on the AdTech & MarTech market thanks to unlimited relay

of your news (press releases, studies, events, job offers, etc.) on Ratecard’s communication channel :

WEBSITE NEWSLETTER SOCIAL MEDIA

20 000+ unique visitors monthly Sent every Thursday to 22 000 + destinaries 5800 + LinkedIn followers

Towte I'actualité du marketing ° @
. i Loy T e —~ — ]

‘_.tecurd Actualités = Evénements *  Webinars * Membres * A Propos Q | ]’:,\:L:il'}'_ !nl digital

S

" Ratecard

RATECARD MEETINGS 520 = [RATECARD DAYS #29] : Découvrez la video Best of de |a Keynote “le retail
miédia a 'ére de la business intelligence” de Lawrence Taylor - CEQ & Founder de
Retail 4 Brands W

Prochain Evénement : Ratecard Meetings #19

9 Octeber, With £ 17th 2024
Erpart, Gaming Advertiing & nfurnie Marketing

17O FEW. [ 1:1 HEETINGS | BUSINESS HETWORHKING

A LA UNE

Inscrivez-vous a la 19éme édition des Ratecard Meetings au Touquet les 03 & 04 juillet 2024.

Maximiser I'affichage grace a la géoclocalisation :
Articlealaune Vidéo alaune v H Des idées pour un succés basé sur les données.
1 m La societe Adsquare a publiee cefte semaine un

= o w article qui exphque comment oplimiser les dispositifs

0=, RatecardDays#28 b publicitaires OOH (Out of Home) en ='appuyant sur

I o |3 puissance de 1a data de geolocalisation
4 d Retrouvez les Replays et les Best of de adsquare
notre derniére session des "Ratecard

Lire Farticle

Un retailer international obtient des résultats
convaincants avec la solution sans cookies PAIR

de Google.
L'équipe a opté pour PAIR, alimenté par la Solution @G Romain Pineau et 18 autres personnes

de Trafic Authentifid (ATS) de LiveRamp, afin de

reconcilier de maniére secunsee ses donness first-

party avec celles des &ditaurs, 8t mieux atisindre les _| - ) Jaime & Commenter I:l Republier
audiences du retailer, sans uliliser de cookies fiers o

atecard




1 BOOST YOUR BANDWDITH

® CLASSIC MEMBERSHIP SERVICES

You don’t have enough time to do and check everythings.
That's exactly why we're here to help.

MARKETING PLAN SUPPORT/ADVICE MEDIA PLAN ACTIONS :
C-LEVEL/MANAGER RATECARD TEAM

Once a month, you can exchange with a C-level member of our team, in order to
make sure you always get the most out of our marketing services, aligned with your
strategy and media plan.

Get teedbacks from global market events, insights from our community (Ratecard
members, publishers, brands, agencies, etc), and advise on marketing actions /
event opportunities.

WEEKLY EDITORIAL CONTENT MONITORING

With your agreement, we can directly pick up articles from your website or blog and
relay it on Ratecard.fr

rctecard



' ' 3SPEARING OPPORTUNITIES & RELATED CONTENT

® CLASSIC MEMBERSHIP SERVICES

Our classic members can benetit from 3 speaking opportunities throughout the year:

RATECARD SPECIAL TRENDS AD HOC / ON DEMAND RATECARD MEETINGS
Twice a year (January & September), Recording via Zoom (interview made by Need to be a sponsor of a Ratecard Meeting
Morning webinar session to share your vision.  Ratecard C-level manager) event, maximum 1 speaking opportunity per
Classic members can only speak on'1 This format can be use anytime over the year on a Ratecard Meetings event, priority
Special Trends (Premium members on both) year to match with your highlights. given to the Premium members.

Choice between 2 formats :
Ratecard Focus : 10' fireside chat interview with a member of your team
Ratecard Testimonial : 15' crossed interview with a client or partner.

Associated visibility & related content made by Ratecard :

Replay video in your partner space + relayed on linkedlIn

ANMWN

O Best of video 90sec with subtitles (partner space + linkedIn post)

% Summary article on Ratecard.fr with key points from your interview




® CLASSIC MEMBERSHIP SERVICES

Twice a year (in january and September), our online webinar
Ratecard Special Trends gathers more than 15 speakers and 300
participants in one morning session. Each Ratecard member can
have a speaker for one of those 2 sessions to explain their actual or
upcoming project(s) and trend(s) through a 8" interview.

Speaker visibility in all our communications (emadils,
newsletters, linkedIn posts)
Registrants & participants list
Replay video sent and relayed on LinkedIn
Best of video (with subtitles) sent and relayed on linkedIn
Global Summary Article published on Ratecard.fr with key
points from all the interviews.

RATECARD SPECIAL TRENDS

LIVE

WEBINAR

&-‘ﬁ.:—a
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Audience Ratecard Special Trends : Av. 200-300
registrants and 80 to 150 participants

LAURENT
HMEULARLD

AD pAMI

ratecard



21 TO INFINITY AND BEYOND

@ RATECARD PREMIUM SERVICES

COMPETITIVE INTELLIGENCE ANALYSIS ALL YEAR LONG WITH 1 REPORT PER MONTH

Get insights from the market and your competitors, identitied together during our kick-otf meeting

ON DEMAND SUPPORT FROM C-LEVEL/MANAGER RATECARD TEAM

Get support from a C-level member of our team whenever your need it

WRITING AD HOC DEDICATED TAILORED CONTENT (1 PER MONTH)

Articles, op-ed articles, client interviews / testimonials published either on your media/our media/media partners

OPTIMIZE YOUR VISIBILITY WITH A DEDICATED SUMMARY ARTICLE ON AD-EXCHANGE.FR

For each Ratecard speaking opportunity (instead of just key points in the global summary)

UNLIMITED ON DEMAND RECORDED INTERVIEW + CONTENT ASSOCIATED

Your timing, your content (replay video, best of video, dedicated summary article, linkedIn posts)

TRAINING SALES TEAM MEMBER(S) ATTENDING RATECARD MEETINGS EVENTS (2HOURS)

Make sure your team is well prepared to optimize your ROl on our events

itecard


http://ad-exchange.fr/

< DEDICATED SUMMARY ARTICLE ON AD-EXCHANGE.FR

| @ RATECARD PREMIUM SERVICES

Dedicated summary article published on Ad-Exchange.fr, related to your Ratecard speaking opportunity

ud-exchonge

NOS DERNIERS ARTICLES

PROGRANMATIGUE -  TRADKNG

ADVERIFICATION - WIDED - WIDBRE

Touguet 2024 : Thomas Pinte, Seenaptic, les 5 points
& retenir

Ratecard Days #30
points & retenir

Ratecard Days 230 ; Julien Mentasti, Permutive, les 5
points & retenir

Ratecard Days #30
5 points a retenir

Ratecard Days #30 : Bertrand Maux, MOEJO, les 5
points & retenir

Ratecard Days £30: Camille Bablet, Weborama, les 5
points & retenir

Ratecard Days £30
points & retenir

EEEFLAY - MCANVELLES TECHWOLOGIES

LE MARCHE DU MARKETING DIGITAL

PROGRAMMATIQUE

AD VERIFICATION

Q

FROCRAMMATIQUE - TRACKENG- ADVERIFPCATION - VIDED - MOBILE - MARTECH - DISPLAY -  NOUVELLES TECHNOLDGIES Q

ad-exchange

Touquet 2024 : Guilaume Bodereau, Axeptio, les 5 points a retenir

PROGRAMMATIQUE - TRACKING - AD VERIFICATION - VIDED- MOBILE- MARTECH - DISPLAY- MNOUVELLES TECHNOLOGIES

ad-exchange
Cannes 2024 : Sam Kuldinow, Permutive, les 5 points a retenir

22
| [ |
z ha
M Parmager sur Linkedin m

Présamtation 4 Axeptio et de son Svpdution < Mows sommes Sceptio, one platefor

conssniement Sy nl W dients, princ peAsment des arnoaCeurs, NoUs S9ans Stendy notre affos s

Sditmyrs gves une salutian TCE Nodre abjecti® et O amdlorer continusllameant les parformamees, notammarnt

SN EUTMENTEAL =5 T30 CONFSMIEMEnG &

Exemole de réussits svec Sops Mediz < EnoSout Sannés, nous gvons s o Sore Media un prowus

reCMF personnaisfe. Comparee 3 seur solufon précédente; notre inerface plus comen

summenter de 30 points letous d'interacton et de 27 paints ke taws copt-in, amélicra

LE MARCHE DU MARKETING DIGITAL

monetsation de keur imsentsine de

1 Collaboration dans Fécosysteme du marketing
« Permitive 3 [sncé une série d'outils permettsnt s snnoncsurs, 3ux Sditeurs ef aux

2 | travirs Ploosvetime Faciitant 15 derTorriance: sans dipendre des caokies ters o das
PROGRAMMATIQUE - TRACKING~ AD VERIFICATION - VIDEO -~ MOBILE~ MARTECH- DISPLAY- NOUVELLES TECHNOLOGIES Q ravers [€cosystéme, facliitant les performances sans dépendre des cockies tiers ou des

ad-exchange

Ratecard Days #30 : Ben Tatton-Brown, Adlook, les 5 points a retenir

ALt du marché

Onureids ez
3. Facilitation de Fintégration des signaux

& Permuti nplifie

N Partager su in n #IH ﬂ
- .

Newsletter

Adlook, Taisant partle du groupe RTB House, propose aux agences et aux marques un D5P innovant et

performant, idéal pour le bram sur lopen web, Motre technologie combine un ciblage efhcace sans cookies

ratecard

utilisant les s de privacy sandbox, et garantit des campagnes performantes to n respectant la vie privée

fes utilisateurs.

LE MARCHE DU MARKETING DIGITAL



"1 EXAMPLES AD HOC DEDICATED TAILORED CONTENT

@ RATECARD PREMIUM SERVICES

Briet our C-level team member and get
content pieces which can be published
either on one of our own medias
Ratecard.fr or Ad-Exchange.fr, or your
website /blog, or one of our media
partner (JDN, ecranmobile.fr,etc.)

Op-Ed article for Mo&Jo
published on JDN
( JournalDuNet.com)

Article published on FR
Taboola’s blog :

Article for Impact.com

published on Ad-Exchange.fr

A ) SE

Est-il ringard en 2024 de refaire son site
Internet ?

Chronique de Frederic Sadarnac
Ratgcand Mis & jour e 24/05/2419:06

v ] n ]| 0§ O

Ily a quelques jours, je discutais avec Bertrand Maux, CEO de lagence
MO&JO qui me parlait du lancement de leur nouveau site Mo-Jo.fr et
me revint une histoire golfique du siécle précédent.

0Qg-exc Unge PROGRAMMATIQUE ~ TRACKING~ AD VERIFICATION ~ VIDEO ~ MOBILE

Les influenceurs et les affiliés font partie des partenaires des marques au méme titre que les agences, les
supports et fondamentalement tous ceux qui rendent les opérations marketing efficaces. lls doivent donc étre

traités comme tels tout en respectant au miewx leurs singularités,

Sil'on devait réduire de maniére presque caricaturale leurs domaines de prédilection, on peut dire que les
influenceurs sont des spécialistes du contenus avec comme mission premiére de créer de [a notorieté quand le
affiliés interviendront plus significativement dans le domaine de [a conversion, Méanmoins, la frontiére entre
ces deux mondes est bien évidemment poreuse. Un influenceur qui bénéficie par exemple d'un code de

réduction mis a disposition de ses abonnés devient ainsi de facto un affilié

Enabordant les principes de “notoriété” et de "conversion’, il apparait alors évident que ces leviers marketing

Marketing de Contenu

GenAl Ad Maker: Une nouvelle facon de
créer des publicités de haute qualité sans
effort

It TOUjoUrs capter ‘attention du [’_"I.Ii:' o dans un environnement
y plus charge: Pour celg, Il est necessaire de creer et d'ennichir des
nent au travers de o publicité native. ':-'f—.'r:-E:"li--fll' 1
pactantes demaonde du [ermps et Oes essources, ce

5 @ reutiliser des créations INQCapiess.

Cest la guiintervient |e GenAl Ad Maker de Tobocla. En utilisant des outiis d'|A géenerotive

comme Chat GPT ou Stable Diffusion, Taboelo permet oux onnonceurs de rencuveler

focilement leurs creations publicitaires et de bensficier d'une diversite sans precedent

dans leurs compognes, notamment pour tous les formats natifs.




MEMBERSHIP ADD ONS

AD HOC SERVICES (OPTIONAL) :

Translation / Localization of content (from English to French),
including articles, Press Releases content & media files (white papers,
ebooks, use cases) : 2k€ / month for 3 contents of max 1500 words
translated

Speaking opportunity during Ratecard Days Special Trends +
content related (replay video, best of video, dedicated summary
article, linkedIn posts) : 2k€

Media Package Ratecard.fr & Ad-Exchange.Fr : 3k€ including :
e 1 Ratecard sponsored newsletter (Header banner) : 1,5k€
e 1Sponsoring Ratecard.fr (Header banner during 1 week) : 1,5k€
e 1Sponsoring Ad-Exchange.fr (Header banner during 1 week) : 1,5k€

Example extract translation for Impact.com

Timing des récompenses

Les modéles typigues de parrainage client récompensent les
parrains aprés gque la personmni e recommandée a complété
I'événement de conversion souhaité, Ce processus aide a
prévenir les activités frauduleuses et garantit que ['entreprise
bénéficie de chaque conversion avant d'offrir une récompense,

96%

des programmes récompensent les
parrains aprés une conversion réussie

Modéle typique de parrainage client

Le parrain envoie une reca a une
personne qu'll connait.

La personne recommandeée
recoit une récompense,

Exemple : Le parrain recommande
quelgu’um a une application de
stockage de fichiers.

Exemple : La personne
recommandie se voit offrir
une réduction de 10 5 sur
son abonnement annuel.

| | Chapitre 2 : Définir le succés d'une campagne

State of Referral Marketing Report (29 slides)

La personne recommandée obtient généralement accés aux
récompenses dés gu'elle recoit llinvitation de parrainage.

/8%

/

des programmes récompensent

la personne recommandée

immédiatement aprés avoir été 'f.'? r
recommandée,

Les récompenses classiques sont une
remise ou un bon d'achat & utiliser sur un
premier achat.

La personne recommandee Le parrain regoit sa
compiéte 'éBvénement recompense.

Exernple:La Exemple : Le parrain
personne recommancdée recoit 160 de stockage en
installe lapplication. récompense,

:irpul‘:_g advocate

ratecard


http://ratecard.fr/
http://ratecard.fr/
http://ad-exchange.fr/
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CONTACT

MARTIN BOISE ROMAIN PINEAU

Deputy General Director & Partner Chiet Operating Oftficer
martin.boiseeratecard.fr romain.pineaueratecard.fr
+33 6 38 66 5179 +33 6 48 43 56 54

tecard
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