2021 WMFhEFRI TR

GLOBAL



CONTENFT

F

01< mshERFRszNu
Our Impact

02 B 8UEHEIEE
Multimedia & Multi-platform
202151EiExl

Ay

What is:New in 2021



[" MAERE RS IR

OUR IMPACT



A% ‘B]TIEﬂ)I

Caixin, China from the inside
Read Caixin, know China better
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Caixin Global is one of the most respected sources for
macroeconomic, financial and business news and information
about China. Built on Caixin Media’ s award winning journalism,
Caixin Global delivers fast, reliable business and financial news about
China to the world. It offers its English news via a 24/7 digital and
mobile platform (caixinglobal.com), and runs a print magazine.

Through cooperation with a leading financial services platform —
Caixin Insight — Caixin Global also provides policy analysis, industry
monitoring, financial database services and more in-depth research
and consulting services on China's economic policymaking and its
financial markets. It organizes a series of high-level global events, SR
including Caixin Roundtables and the Caixin Summit.
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E The One of China’ s more outspoken media organizations, Caixin...
nomili — 3
conomist chE R A AR —— 3

EFFEA
he New Aork Times Caixin,an intrepid Chinese magazine well known for unusually bold investigations...

mek Caixin, a leading Chinese business magazine.
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guardian The well-respected Caixin site...
. S EOHT
FT rnvanciac Influential reformist magazine Caixin...
TIMES
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Users Profile

Male 76%

Senior corporate executives

51%

Bachelor degree or above

r

Generally have annual income>100,000 USD

d

Most of them are professionals from all over the world,
from the world's leading think tanks, research
institutes, investment institutions, banks, government,
state-owned enterprises and consulting companies+

Al

Users Geographic Distribution

Country % Users
1. EE Unite tes Bl 29.62%
2. @ China B 10.98%
3. [EB Hong Kon i 717%
4. ™= Singapor | 6.46%
5. &8 Ur 1gdom | 498%
6 = | 4.60%
7. [#*l Cana | 3.74%
8. Bl Austral | 316%
9. BE Malay | 231%
10. ® | 2.02%




High-net-worth Individuals
°

Individuals working in family
offices, family trusts, family
funds, individual investors,
professional managers, etc.

Local Governments

Officials of more than 200 of the world’ s major
cities whp work in mayor’ s offices, departments
of commerce, departments of investment and
trade, chambers of commerce, etc.

Global Impact

Global Investors

Professionals working in the world" s

major investment banks, commercial
banks, PE funds, VC funds, hedge
funds, sovereign investment funds etc.

Multinational Corporations,
World-leading Think Tanks and Institutes

Professionals working in Fortune 500 corporations;
Professionals working in the world" s top 100
think tanks and China research organizations in
well-known higher-education institutions.

Caixin
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YI Gang
Governor of the People's
Bank of China

ZHU Min
Former Deputy Managing
Director of IMF

Robert HOMATS
Former Deputy
Secretary of State

LIAO Min
Vice minister
of finance of China

Paul CHAN

Mo-po

Financial Secretary,
of Hong Kong SAR

Dominic BARTON
Honorary Chairman of
Caixin Global, Former
Global President of
McKinsey & Company

ZHOU Xiaochuan
Former Governor
of People's Bank of China

Carrie LAM CHENG
Yuet-ngor

Chief Executive

of Hong Kong SAR

John THORNTON

Former President And Chief
Operating Officer Of
Goldman Sachs

LOU Jiwei
Former Minister
of Finance Of China

HENG Swee Keat
Minister for Finance
of Singapore

Stephen SCHWARZMAN
Co-founder and CEO of

Blackstone Group

ZHANG Tao
Deputy Managing
Director of IMF

Lawrence SUMMERS
Former U.S. Treasury
secretary;

Former President of
Harvard University

Charlene BARSHEFSKY
Former United States
Trade Representative
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of international mainstream media

I conlenl & cnannEIs ‘ ‘ English coverage comparable to the quality

PRINT PC APP

China Economics & Finance
Circulation of 50,000 copies per issue

« Registered 190,000
cgls erec fsers - - Downloads: 70,000
+ Monthly average PV 4.5million

« Monthly average UV 1.2million




Content & Channels

facebook P —

Caixin Media e
Published by Tanner Brown [?] - 4 hrs - @

S CINBC "0+ o Wi Do TEon WG v pows s o, R UNEY iR ] |

(Sponsored Content) Agriculture Sector to Boom in China as Shelter
for Global Investors
https://www.caixinglobal.com/.../agriculture-sector-to-boom-i...

Most Read

The Wealthy Are Hoarding $10 Bllon
of Bicoin i Bunkers

‘Wolmart Falls After $16 Bilion Fiphart
Doat

BUSINESS
INSIDER Bloomberg

California Just Became First State to
Order Solar on New Homes
From The Weh

Mahathe Wins n Hetorc Maiaysia
Pomer Shit

Five Tings You Need to Know to Start
FoghtsinThatandAt  Fr Vour Doy

Social media platforms and i
.USATODAY NEWS SPORTS LFE  MONEY  TECH TRAVEL OPINION top-tler medla partners S

BUSINESS
INSIDER

. > we - vas =
Gt the latest Snap stock price here.
SEE ALSO: How Reddit cofounder Alexis Ohanian and tennis superstar Serena Williams met
and fellin love »

AD CONTENT

SERGIQ oXRois

MOM! —

Wi

Agricuhture S ctor  New Landmark,

3L g

Riot at Indonesia’s most| Agriculture Sector to Ultra Luxury Condo from euti el Gt Alaty 35 By
secure jail leaves 6 dead Boom in China as Shelter | AP Thai with Privileges LS Condomaum. millonpayers  efigibleforthese .
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ZrE Magazine

What’s New?

- TEMIEX / Geographic
Targeting

- AJ{ir-g& / Viewability

- [&QU 8 / Shading AD
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App opening image ad

Guo Wengui Acousde of Directing Loan
Fraud, WeChat's Quest, Albaba on
Top Again

Wherever you go,
UnionPay Your Way

What’s New?

EMIEX / Geographic
Targeting

- aJ{I& / Viewability
&S5 / Shading AD

From Business Giant to Micro
Merchant: WeChat's Drive to
Become Tech Superpower

W alrsosd 1 bilioe usens, Tencerd dhvson b
becormng @ Suwns clowsen. hough § leces
PPIwe para. competiion fom Aope and
Coogle

o
AppXERERRIS

App Front page newsfeed ad
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UnionPay Global
Shopping Fiesta

0
urTO

433{2

AppFHiLEFEEN
App Opening Page AD

UnionPay Global a @
Shopping Fiesta :

== 130%

China Revises Key Policy to Rein
in Subway Boom -«

Top economic planning authority outlines

of r reviews of population, GDP and fiscal
condition for cities proposing subway
developments

Shanghai Composite Index Opens Down

AppBETaBanner

App Front Page Banner

CX FLASH < I

UnionPay Global Shopping Fiesta &

Sections ~ | CXFlash | Audio | Latest

Private Oil Firms
Step Back From
Overseas Deals

Acquisitions have dried up amid
government policy changes, management
problems

FINANCE

Fallen Hengfeng Bank
Chairman Put Under

.. Party Probe

Caixin

ENGLISH | MRi%X

Belt and Road Now Leads
to Every Central, Eastern
European Nation

PCH@Banner

| 309@

DOING BUSINESS IN CHINA
Corporate Gift-Giving Enters
New Era of Pragmatism,
Individualism

Days of lavish and exotic presents
fade as local executives increasingly
welcome Western-style tokens of
appreciation

BUSINESS & TECH
Top Train Maker CRRC Will
Miss Foreign Sales Target —©

CRRC says overseas orders will reach
inst half of 2017 enal as sonrees cite

PC Front Page Banner

7

Signin | Register | App O,

N
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Ping An Bank makes a real difference

/C(oss:bo[dor\
e Banking

Linking Southeast Asia to China,
M aga zine Ads the Voyage for Glory.and Prosperity

Highlights: Lid

- Discover business opportunities under the BAR Initiative

+ Leam more about China's econamy and win with China Cross-border

+ Gain more insights into Scutheast Asia's kocal anterprises Investment

- C with leading from both China and Managenigny ‘« & Financing
Southeast Asia

Only for aspiring S, senior

and business leaders!

Apply Now for the 2019 Class of
Tsinghua PBCSF B&R EMBA Program for Southeast Asia!
e Ay e ST S S VL (K9 23 1 0 2010 e Integrated Cross-Border Financial Services
+ Tha PEC Scnadl of Finance (FECSF) , tounded a5 @ Joint venturs Datwesn TENghus Lnvarslty and e Pecpie's
{F 2012, Crina. Ping An Bank launches a new brand of cross-border finance, taking advantage of Ping An Group's
2 2-3yeans, Crina integrated financial businesses and catering to enterprises’ service for
g Souhesst Asn dtes.,
and i Ping An Bank offers cross-border financial
solutions integrating onshore and offshore services, local and foreign currencies, and investment and
Patein, 3014 | Tk [ to satisty prises’ varied bord: noeds with diversified product systems,

Comax Saarta St 2015 +08-10-82786200/Crwa)

professional and efficient services, and leading online trading systems.

I sionua pacsr omve| EZIR(T
o HiERIED 95513 0 wwwbank pingan.com PING ANBANK

nic:leng ee ceeat mnchus adu Semes R
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STARR

INSURANCE COMPANIES

Cometius Yander Starr faunded Amarisan Asistis Underwriters in Shanghes

Amarcan Amutic Lnderwrters spered s headauartan ot 17 Tha Bund, harghe

SETTING THE RECOR

Magazine Ads

Starr's Maurice R. “Hank” Greenberg
established AIG

Greenberg streamlined operations to form Amer
international Group, Inc. (AIG ) as an umbrells
organization for many of Starr’s enterprises.

Oreenberg tack A0 puble with & merket value of $300 m . lhan

th Zhu Rangs, farmer mayar of Shanghai and Premier
lapublis of China.

Oreanberg secured the first fareign e maurence lisenas in Crina

Oreanberg was avwerded the China Reform Friendah s Nadal by C
President X i

Why does this matter? Because no other global insurance company shares our
tong history and comprehensive experience in Chins, an especially complex business

maricet. Starr is the leading name in the insurance industry with the right knowledge
and relationships to help companies succeed there. Period

2019

Happy 100th Anniversary to Starr
Insurance Companies

PROPERTY ( CASUALTY [ ACCIDENT | AVIATION [ MARINE STARACOMPANIES COM

Bl fmr o o G pa s i & wrarhating marm o dar b aperating Sere

far b wrrn et b of 34 Bhaew

SF MOTORS

A GLOBAL BRANDED
ENTERPRISE OF
INTELLIGENT AUTOMOBILES
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WeBank

MR

Better Banking,
Better Life

Magazine Ads



Jl Cooveration Pian soorsor oo |

Text, photo, video,
multiple ways of
presentation

XF. BR. nE
SHh=M

Caixin Global
Studio

Multimedia
communication

ZREZTEHES
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antA PINTEC

POWER T0 THE PEOPLE

PINTEC SERVES A BOOMING CONSUMER CLASS

\\

A Tiein

PINTEC

XUANI

¥ ROBO- ADVISCRY.

AUTOMATED ASSET
ALLOCATION

- Oinsy

LCENSED
NATIONAL
INSURANCE
BROKER

estfying to the rise of
China's consumer class is.
a dally stream of Chinese
travelers hurrying theough
arport  terminals from
Parts to Palau with a
sultcase in one hand and
smartphone in the other.

What's inside each sultcase is, of
course, personal business. But an app
inside a growing number of traveler
smartphones is Pintec's business.

Pintec Is a consumer-savvy, fintech
services provider that bullds bridges
connecting  enterprises,  financial
institutions, small businesses and
the upwardy mobile urbanites at the
forefront of China's transition to a
consumption-based economy.

The Beying-based company's stated
commitment to “everaging technology
© advance financial services”™ while
“leveling the playing fleld” underscores
abusiness model witha future as bigas
the digital economy ftself,

Pintec's key app offers access to
millons of Chinese consumers who
now rely on mobile internet for vanous
transactions by facitating short-term
loans and personal financing

Pintec also pursues a “Powered by
Pintec” strategy by which seamless,
integrated financial systems are
available through a variety of online
platforms.

Fintech app users are generally
young adults ratsed in the internet
age Who expect convenient, seamiess
transactions. They order clothing
though e-commerce websites, bank
online, and tap smartphone screens to
reserve airdine seats.

Many banks, meanwhile, remain
grounded in brick-and-mortartradtions.
that mit their ability to interact with
the smartphone generation.

Pintec serves bath groups via its
abilty to access and slectronically
process consumer background data -
that in the United States,
. is managed by credt
agencies but in China s fragmented
and hard tocollect. Pintec's data-fueled
“tech engine” gives banks the power
1o weigh loan applicant risks before
Issuing of rejecting credit

Pintec is not a lender and assumes
0 consumer-Credit risk. However, bank
loans arranged through its app Dumiao
Qanbao and Pirtec's dgtal loan
system for e-commerce companies help
consumers buy plane tickets to Paris
Palau resort packages, and a lot more.

The “Poweredby Pintec” tech engine
also drives credit inquines supporting
smartphone sales at China Telecom
stores and student tultion payments
for Mupang Education, an online
leaming platorm. Pintec also works
with e<ommerce provider Tencent
Weidian, and backs the internet-based
Xinwang Bank by finding cus omers and

managing risk

WHO IS USING DUMIAO?

Dumiac has partnered with dozens of major

“ ASLONG AS WE

CAN COLLECT DATA,
AND THE DATA

1S RICHENOUGH,

WEI SAID, "WE CAN
DO WHAT WE WANT
T000° 99

In addition to credt support,
Pintec provides a  robo-advisory
fintech service called Xuanji that
helps institutions and _third-party
platforms offer automated investment
products o consumers by using
an asset allocation algorthm to
execute trades. The service, icensed

online

busines ses in China, becoming one of China's largest third

party provider of dig il con sumer lending.

MR

by the China Securities Regulatory
Commission, uses an asset allocation
21gonthm 10 execute trades.

Pintec has grown rapidly since 2012,
when four friends with IT and financial
sector skills co-founded the company.
One founder, CEO Willam Wel, said
successful rounds of funding in 2014
and 2015 secured about $ 130 million

By serving everyday consumers with
low-C0st, manpower-ight, easy-w-use
digital systems, Pintec _occupies a
unique postion in China's fintech sector.

“Most of the middle class s
overlooked” by fintech providers in
China, Wel said and “a small part of
the population (the wealthy) is over-
served.”

Partiipating in Pintec's whole-
service approach are Chinese online

travel agencies Ctrip and Qunarcom.,
which supply some consumer data
-- obtained with each consumer's
permission — that helps Pintec rate
credit applicants for Rts banking
partners. Pintec collects allowable
user data fom other sources, 00,




antA PINTEC
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while bullding loan models and
managing risk through ts end-to-end
digtal  lending  system. Pintec's
bank partners can thus Issue credit
with confidence, while travel agents
benefit by selling tickets to the banks'
borrowers.

Yang Mao, vice president of Qunar,
said Dumiao cooperates with Qunar o
satisfy growing demand for travel and
instaliment loans among young adults,
the -ocncy s largest client group.

No wonder Pintec isnow an important
r in China's Online Travel
(OTA) instaliment market, with as

much as a 40% market share. To date,
Pintec has helped more than 5 millon
consumers obtain more than 8.4 billon
yuan in new loans, The company plans
o add OTA partnerships wnn travel
agencies Tongcheng and e

The digital and financial Iuwmm
that sparked the collaboration among
Pintec's  co-founders has  been a
springboard for several ventures. For
example, the company recently launched
B28  patnerships  with  Minsheng
Securities, Harbin Bark and others.

Jin Kuthua, Minsheng's vice president,
calls cooperation with Xuan)i *a symbol”™

of his frm's push for “products and
Services on a strategic kevel”

Now, while addng services and
growing 1 satisfy China's rising
consumer class, Pintec is reaching out
10 potential partners who recognize the
value of a fintech sector leader with a
big data edge.

CEO Wel says access to consumer
information and big data skills are
powering Pintec to lead the fintech
sector and achieve its goals.

“As long as we can collect data, and
the data s rich enough,” Wel said, “we
can do what we want 1o do.”

FAST GROWTH
FOR NIMBLE,
FORMIDABLE
EINTECH

he internet's incursion into

termtonies long dominated by

barks is accelerating in China

as financlal technology firms
leverage computing skills to serve a
growing consumer market

China s the world's undisputed
leader in the “fintech” space, where
tecnologically adept companies with big
data access harness the internet 1 ik
lenders and other financial institutions
to consumers, small businesses and
retall investors.

In a recent report, analysts led by
Katherine Lel at LP. Morgan in Hong
Kong heralded fintech as a “lucrative”
business opportunity in China, where
2016 consumer online  borrowing
doubled from the previous year to about

CHINAS HOUSEHOLD

o’ ANDCONSUMPTICNLOANS
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75 billion yuan This year, it's expected
10 double again to 158 billlon yuan.

“We expect fintech to become a 460
bilkon yuan revenue market in China
by 2020," Lel wrote.

A broad look at fintech's role in
Chinese online banking by Bloomberg
analyst Francis Chan cited “continued
growth In online purchases” as fuel
for internet-based consumer |ending.
Of the 25.1 trillon yuan in household
borrowing nationwide last year, he
sald, credit card and consumer loans
accounted for about one-fourth.

Nimble,  cost-efficient  fintech

G o . -

companies also facilitate investments
Including wealth management products.

Fintech companies earn fee income
Without Incurring the risks shouldered
by banks. And while they should avoid
competing against banks, Lel wrate,
fintech fiems make excellent bank
partners

Fintech s all abowt “eshancing
user experience and clent acquisition,
reducing operating costs by leveraging
technology, and managing credit risks
by utiizing big data analysis” Lel
wrote. And it's on the front ines of the
internet's financial industry incursion

MARKET SHARE

HMILLION

S4BILLION

ENTERPRISES
FINANCIAL INSTITUTIONS
SMALL BUSINESSES

INCHINA'S ONLINE TRAVEL
INSTALLMENT (OTA) MARKET

LOAN

PARTNERS WITH

conversation with bankers
about improving customer
satsfaction was a
watershed moment for
Willam Wel shortly before
Je and thvee friends founded the fintech
jervices provider Pintec in 2012
The conversation hit a dead-end
Jnen Wel suggested executives fleld
hone calls at a customer service desk
“hear customer complaints.” he said.
“For those big banks, that was
rpossible "
Ever since, tech

mobile technology, then left to pursue
Start-ups as an angel investor

Wel fondly remembers chatting
with business school classmates who
later agreed to collaborate. And Pintec
wasbom

I was eager to find some new
opportunities,” Wel said. “T strongly
bebeved that technology sales could
0ot survive. They had 10 be involved in
some other industry. Something had to
change

Pintec's first product was a credn-

bei has directed his energy toward
sfying consumers and providing
ervices  beyond the reach of
aditional bank models. The success
 Pintec's Dumiao, China's largest
pird-party  provider of  dignal
onsumer lending solutions, as well
s its robo-advisor Xuanj prove he's
| the right track

A graduate of the Beying Institute
( Technology and China Europe
Ptemational Busines s School, Wei cut
Jis toeth at Huawel, Nokia and Philps
jefore founding the telecom services
jrovider Innovation Technology Corp.
TC) in 2006.

ITC served fioms such as China
oblle and Nokia before being
cquired by Vancelnfo. Wel served
s Vancelnfo's wice president for

related, data system that
replaced paper records.

“With paper, you can never track the
data (or) customer behavior” he said.

Banks have always been target
customers, Wel said, athough early
on Pintec chiefly served guarartee and
1oan companies.

Today, banks are assessing credit
risks and issuing consumer loans
throughDumiao, or workingwith Pintec
on B28 platforms Meanwhile, Pintec is
pursuing more bank and commercial
chents.

But rather than try new businesses,
Wel said, Pintec will focus on intemet
technglogees serving the financial sector

“Every day you need 10 focus, 10
concentrate,” he said. “T hope I canhelp
the company stay calm, concertrate
and achieve our goats.

GLOBAL
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AGRICULTURE SECTOR
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A TRAILBEAZER FOR INCLUSIVE
FINANCE IN CHINA

Once when Mr. Tang took an exam
st Sewanee In 1996, he found that the
answers to the questions were printed
on the reverse side of the exam paper,
but that no classmates had pesked
atthem. “It's unbellevable,” Mr. Tang
sald. tmpressed by the vital role of
trust In American soclety, he mulled
over the possibility of bullding a credit
system In China.

The following summer, Mr. Tang was
exposed to microfinance for the first
tme as an intern 3t Grameen Bank,
which offered collateral-free smal
Ieans to marginalized women In rura!
Bangladesh. For most of that swelter-

I Cooperation Plan  sponsor Content

ing summer, Mr. Tang was cn a dirt
road, visiting patential borrowers and
providing credit education. He gar-
nered firsthand experience in handing
out loans

Tang did research on the number
of potential customers who were
denled traditicnal credit In China. He
found that over 40 million small firms
and 200 million farmers In need of
credit had no access to bank loans.
Meanwhile, many wealthy Chinese
had no place to put thelr money but In
low-interest bank accounts. To bridge
the gap, he founded Creditgase, con-
necting lenders to borrowers through

In 2012, he took inclusive finance
online by launching fintech platform
Yirendal, which found Its clients
the Internet and sought to make
instant credit decisions.

As the sole Chinese speaker at
the Fortune Global Forum 2018, In
3 panel discussion with the General
Manager of eBay Canada and Latin
America, Mr. Tang sal ith access
to real-time transaction data from
e8ay, CreditEase Is able to assess
small merchants with light or no
tangible assets and hand out instant
lozns.

In & recent interview with Calin
Global, the CEO of Creditgase shared
his Insights on minimizing bad loan
rates. “The key Is to diversify risks,”
he sald. “For example, when an
investor puts 100,000 yuan (about
US$14,500) Into CreditEase, we will
lend the maney to numerous borrow-
ers rather than to Just one borrower.
On the micre level, we gather Informa-
tion In arder to analyze the credit of
microbusinesses and Individuals.”

“In the next decade and beyond,
inclusive digital finance will continue
to help China's real econamy, and
it will play a bigger role by bullding
credit records for small and micro-
businesses, Individuals and farmers,
and extending credit to them,” Mr.
Tang stressed.

H{EWE CreditEase

In 1992, Tang Ning, 2 graduate of
‘vaohua High School,

ranked No. & in China's National

Mathematics Olympiad.

In 1985, Mr. Tang transferred from
Peking University to the Sewanee:
‘the University of the South, learn-
ing econoeics on an idyllic campus.
dotted with Gothic-style buildings in
Tennessee.

1n 1997, be oversaw real changes in

3
Bank, founded by Nobel Peace laure-
ate Muhammad Yunus.

In 1998, he joined Wall Street
Iinvestment bank Donaldson, Lufidn
& Jenvette Inc., specializing in 190z,
debt issuance and M&As for firms.
in the technology, media & telecom

Internation;
‘which was listed on Nasdaq in 2014.

The aforementioned events paved
‘the way for his next move. In 2008,
he founded dedicated to
providing better financial services
through technology.

GUIDELINE FOR I

2018 ASSET =
ALLOCATION MARK

A 10PPLAYER IN WEAL THMAN
AGEMENT

Prior to founding CreditEase, Mr.
Tang was an angel Investor and a ven-
ture capitalist. In 2002, he i
Tarena International with
2003, In Beljing Emay Sof
was Just as the U.S. dot.com
bubble was bursting, and It may have
seemed like the wrong timing. But
Tang reaped a return of over 1,000
times than the lisung of Tarena cn
Nasdaq In 12 years, as well as 2 re-
turn of over 100 times on Investment
vhen Emay Softcom was acquired by
a Shenzhen-listed company about 3
decade |ater.

“Funds flood the market In good
weather. However, we need to plant
seeds In the winter,” Tang told report-
al Forum. *Ina
and uncertainties, we
certaintles, namely
Internaticnalization, the new econo-
my and generaticnal succession. The
new economy, driven by the emerg-
ing middle class and technological
Innovations, offers new opportunities.
Passing on wealth, business and
values to the next generation Is very

Impartant to China's
entrepreneurs, high
net-
(HNWIs) and uitra-high
net-worth Individuals
(UsNWIs). If these three
things are taken care of,
then anxiety s signifi-
cantly reduced.”

1. Tang s ahways
on the go, in possession
of both book smarts
and street smarts. From
mid-October to mid-No-
vember 2018 alone,
the energetic entrepre-
neur spoke at the 2018
ne Global Forum,
exchanged cpinions with
Nobel Economics Laureate
Robert Merton In Chengdu
and Nobel Physics Laureate Donna
Strickland In Toronto, discussed block-
chain technology with the advisory
committee of the Monetary Autharity of
singapore, attended the APEC summit
In Papua New Guinea, and gave an
array of Interviews to news organiza-
tions, Including Bloomberg, Fortune and
CCTV. vath his mathemnatical ingenulty,
Investment acumen and warm charts-
ma, Mr. Tang steered CreditEase from a
startup In 2008 into a fintech conglo
erate with strong asset managemant

and wealth management
divislons in 2018
Creditéase's wealth
management business
has 3 clear focus on
Fund of Funds (FOF),
family offices and in-
surance solutions. Five
years ago, Creditcase
launched Its first FOF,
featuring risk diversi-
fication and long-term
Investments. Now the
AUM of CreditEase FOFs
s over 2.56 billion yuan
(about US$370 million)
and the valuation of pro-
Jects In which CreditEase

Invested has doubled
In five years, according

website
“With about 0.18% of total Invest-
ments In China, Creditease Invested In
25.5% of unicorns In China. A total of
15 companies In which CreditEase in-
wvested have been listed on exchanges.
Including 1Qlyt and BIlbill," sald Tang
Creditgase has expanded Its Invest-
ment activities INto overseas markets.
1n July 2018, CreditEase's venture
fund, CreditEase FinTech

FORTONES FORTUNE i
FORTONE romhmc FO

ing to C8 Insights

After nearly four decades of high
economic growth, the number of Chi-
na's UMNWIs skyrocketed. In 2018,
China had the second-highest number
of UKNWIs (16,510) in the world,
behind only the U.S.. according to the
Credit Sulsse Global Wealth Repart. It
Is time for them to pass on wealth and
family values to  younger generation.

Creditease set up Its family
business subsidlary
China's entreprene
creating wealth, CreditEase provides
comprehensive ai omized s
cession solutions to them.” Tang sald.

Relying on its strong Investment
team and a wide f v ent
products, Creditease offers best-In-
class domestic and offshore family
trust services and tallored genera-

n the *Top 10 Family
Trust Management Innovators” award
from Chinese Banker magazine.

"ANELEPHANT THAT GAN DANGE

As 2 high school student, Mr. Tang
made stud,
3150 made short-term and long-term
plans. Mr. Tang's personal style has
been instilled Into the corporate cul-
ture of CreditEase.

We thinks shead. “Every five years,
tEase re-Invents Itself with new
core capabliities. Now it Is In Its third
five-year period. we will continue to
align our strategles with the future
needs of our clients to develop our
capabllities,” Mr. Tang said in the
panel discussion at the Fortune Global
Forum

M. Tang described his company as
both big and small. *1t Is big In size.
but 1t Is as agile as & small company
Our visien of CreditGase Is that of an
elephant that ca
3 post on WeChat.

Vhen a company is small, think big:
when a company Is big, think small.” he
5314, It's 3 sentiment that sums up his

secret to making CreditEase theive in a
dynamic and volatile workd.

Caixin

GLOBAL
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YILI: GLOBAL VISION DRIVES WORLD-CLASS
DAIRY BUSINESS GROWTH

he recent Shanghal import
@xpo saw another landmark
for the development of vill
Group's global dairy busi-
ness, with the unvelling of a serfes of
new strateglc partnerships that will
enhance the group s International
capabllives and competitiveness
Yill signed the strategic coopera-
tion agreements with 32 International
business partners zt the Global Dalry
Partnership Forum during the Inaugu-
ral China International Imgort Expa
(CIIE) In November. This network
of partnerships will ensure that Yil
continues to mest the very highest
standards as it expands International-
ly, bringing global cooperation In the
dalry Industry to a new level.
Over the past four decades of
China's Reform and Opening-up,
it has transformed from a small
dalry praducer In Inner Mongolia to
become China's No.1 dairy company
and one of the world's leading dairy
producers. Rather than resting on this
achievement. ¥ill is striving forward to
bulld a global dairy Industry ecosys-
tem. This will allow ¥ili to function as
a truly transnational business that
can optimize cross-barder operations

In Inputs, preducts, and services while
making continued contributions to
soclety. Elaborating this vision at the
Global Dairy Partnership Forum, vill
Executive President Zhang Jiangiu af-
firmed that new trends, technologles,
and market demands compel Yill to
“embed a global vision into the stra-
tegic configuration of our industrial
chalns, creating a new high-guality
dalry Industry through collaborative
resource . and

Milk Belt of south New Zealand, 3
project first unvelled by Chinese Pres-
Ident X Jinping and then New Zealand
Prime Minister John Key In 2014 asa
shining example of bilateral economic
cooperation. In 2017, this production
base was expanded to support YilI's
glabal expansion and resource utiliza-
tion strategy.

As well 25 Integrating exceptional
Inputs from around the globe. YilI's

win-win cooperaticn.”

In pursuit of this glebal vision, ¥ill
has bullt an extensive International
network linking resources, innovation,
and markets across Asia, Europe, the
Americas, and Oceanla. Covering the
entire supply chain from raw materizls
to packaging and intelligent equip-
ment, the network comprises more
than 700 suppliers from 34 different
countries and regions, Including In-
dustry leaders such as Tetra Pak and
DuPont.

The five new product lines launched
at the CIIE showcase YIl's unique
abllity to draw on the finest resources
from arcund the world. These prod-
ucts come from the ¥ill Oceania Dairy
production base located in the Golden

growth model prioritiz-
es bullding a world-class workforce
and giving back to the communities it
operates In. Reflecting these values,
¥Ill Oceania Dalry was recognized one
of New Zealand's top achlevers In
corporate soclal responsibility (CSR)
for contributions to local employment
and community development.

As It grows, YIli Is buflding 2 global
knowledge chain that links cut-
ting-edge technologles, expertise,
2nd RA0 capabilites from across the
globe. In 2014, the YIll Europe R&D
Center was opened In partnership
with Wageningen University In the
Netherlands, the most advanced
oversess RAD center of any Chinese
dairy company. This year, it was
further upgraded to become the
European Inngvation Center, signa-
ling ViiI's commitment to deepening
cocgeration with Wageningen Uni-
versity. 8ullding on this foundation,
¥ill will work to collaborate with mare
universities, academic Institutions
and scholars In Europe to develop
technologles and solutians for 2 range
of flelds Including life sclences, health,
nutrition, and food safety.

Over In the U.S., In 2015, Vil es-
tablished the Sino-US Food Wisdom
valley in Seattle, which conducts
research focused on food and agri-

#F Yili

culture. Garller, Yill formed a partner-
ship with Uincoln University In New
Zealand for sclenc technology
Innovation across the whole dalry
Industry chain, Vil has also worked
with many world-leading testing and
quality control institutions to learn
from their advanced technologles and
Internaticnal standards, such as §G§
Group from Switzerland, Lloyd's Reg-
Ister Quality Assurance from the UK,
and Bureau Veritas from France.

In buskding this global knowledge
chain, ¥ill nat only learns from inter-
national best practices but also shares
Its expervse and experiences, forging
mutually-beneficial cooperation with
lozal stakeholders and the community
atlarge. For example, Yili's production
base in New Zealand provides training
to local staff so that they can acquire
the skills needed to use naxt-generation
dalry production equipment and con-
duct tests to ensure compliance with
il quaity standards.
Vil has also shaced its
standards and solutions
theough Jeint programs

vith partnering R&D

L fi i

to the unique characteristics and
demands of each market. In October,
il launched 11 new Ice cream prod-
uct lines under the Joyday brand In
Indonesia, bringing cool refrashment
to local consumers that Iive In a hot
and humid chim, -round. This
launch was a key step on Yill's march
to bulld a weeld-class glob-

al dairy business.

The new products will
come to more than 20
Indonesian cities by the

Institutions, which have THE FIVE NEW end of the year, after
ol ULCTLIES e
:ngmbuuon :: the de- LAUNCHED AT THE with mare customized
velopment of the global CHE SHOWCASE products to other South-
AT ool VLIS UNO i
overcome many research ABILITY TO DRAW [ S Iy
pooetuiuln A (N ITETNEST ey
felds such as lactose ’[m[s mm €xpansion into Southeast
Intolerance, breast mik AROUND THE Asla has sent a clear

research, dairy product
processing, and product
development. The latest
frult of VIii's engoing work
through the global knowl-

milk research, jontly released with the
University of Wageningen at the CIIE.
To “go global,” Yili understands
that Is important to first “go local”
and develop new products tallored

WORLD.
77

edge chain Is a white paper on breast-

signal of Its commitment
to deliver high-quality
preducts while promoting
healthy Ing and busid-
Ing bridges of friendship.*
ili 1s no longer simply the name of
2 dairy company but has become a
world-renowned brand that repre-
sents quality and value. The group
has gained International exposure
through promoticnal campaigns at

high-profile events such as the Olym-
pic Games and other International
platforms, For example, In 2015, Yilt
was the only Chinese company Invited
to the Dairy Preduct Day during the
Milan world Expo.

YiiI's achievements and bright pros-
pacts for global growth have received
endorsements and support from Its
many International partners, As Rabo-
bank states, looking to the long-term
future, Chinese dairy enterprises such
a3 Y1l are set to bacome a core plllar
of the glcbal dairy industry.

Looking ahead, as China's process
of reform and opening-up enters a
new stage, the outicok I3 for ev-
er-deepening engagemeant in global
markets and greater openness to for-
€/gn business. In this new landscape.
Chinese companies such as Vil must
adopt a strategic global perspective
to ¢ and capture new forces that
can drive sustainable, high-quality
growth and develcpment.

Moving forward, vill will continue
to expand Its presence In Interna-
tional markats, leveraging global
partnerships to share complementary
strengths, capture synergles, and
seize opportunities. Based on this
continued growth and collabaraticn,
il will strive to meet Its objective of
eventually delivering the top-quality
dalry products to over 2 billlon con-
sumers worldwide.
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I Cooperation Plan Caixin Conference & Forum
‘ In 2021, Caixin conference upgrading:
leverage your brand power

Caixin Summit

+ Recognized as one of China’ s most authoritative and prospective annual events in economic and
financial industry.

+ Twice a year : Hone Kong (mid-year), Beijing( year-end)

MghlES

Caixin Summit Caixin Forum

« Caixin brand conferences, focusing on major issues home and abroad, which gather first

class honored political and commercial guests, and covey front views.

SAG— Caixin regional conferences, focusing on regional development strategy and
ez I o
characteristics, which create regional highlights.

Caixin Forum
Lingnan Forum, Beijing-Tianjin-Hebei Forum, Shanghai Innovative Technology Forum,

Chengdu-Chongqing Forum, Henggin Forum and Jiangnan Forum, etc.

Caixin Roundtable

Wﬁﬁﬁ + Relied on top political and commercial platform home and abroad, such as WEF, G20,
Caixin Roundtable IMF Annual, BRICS Summit, APEC ,gathering government decision makers, scholars,

financial and company leaders all over the world, Caixin Roundtable aims to

communicate ideas and consensus from different aspects.
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The Caixin Summit Series is composed of high-level events Caixin holds regularly at home and abroad,
including the Caixin Summit, Caixin international roundtables, and domestic forums. The Caixin Summit Series
not only brings together top-level decision-makers and opinion leaders for critical discussions about the
Chinese economy and finance, but also functions as a data and research-based powerhouse of thoughts and
ideas that helps shape communications between China and the world.

200+ 2000+ 75% 120+

Well-known speakers Global business Participants are C- Global media outlets, o .

in the global political leaders and financial level and senior more than a Caixin Summit,

and business circles elites decision makers thousand reports Caixin Media's
flagship event
and signature

10,000,000+ 40+ 15+ Top 100 conference

Live streaming Insightful topics Various formats, Access to top 100

viewers and online with global combine online and global think tanks

exposure perspectives offline and institutes
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Q Summit & Roundtable « 7

Online Forum « 13

&“-f‘ Global Thinker Seriese 1

100+ Speakers | 20+ Partners | 10,000,000+

V\lleg—I|<n0\/|\{? sr;ezke(rjs in.the q H;fﬁﬂgﬁ?:: g?):/tgrenrrsnents Live streaming viewers and
obal political. Academic an ) .
gusinesps circles tech giants, financial institutes, online exposure, brought

international organizations higher global impact

300+ online 40+ Countries = Digitalized

Audiences Different countries and Professional digital production
. ) regions including China 10GB bandwidth real time live

Global audiences for each online | mainland, US, HK, Singapore, andwidth real time live

event, outclass the average of Australia, etc. broadcast, rich virtual effects,

zoom participation (126) enhanced customizability




ﬂooneration Plan Caixin Global Virtual Event Platform

Caixin Roundtable 1 #f B F E £ E%]

Wik Caixin ,ﬁ' N\

awrence Summers

. Former Deputy Managii i %

A puty Managing Director, IMF; Chair of|

\v Picieseon Havard University the National Institute of Financial Research (N~
IFR),Tsinghua University

Other virtual events in 2020 include Prof. Larry Summers and Prof. Zhu Min discussing the global economic
impact of Covid-19; PBOC governor Yi Gang discussing prospects for the global economy, fintech and the RMB as
a freely usable currency with economic and financial leaders; experts from both established global foundations and
new non-profits sharing global philanthropic experiences; Dr. Jim Yong Kim and Dr. Zhang Wenhong sharing their
thoughts on global public health responses and the road to resumption; Mr. Mark Suzman gave special speech at
Caixin Summer Summit 2020: Restoring Global Confidence; Mr. Stephen A. Schwarzman discussed what it takes to
succeed in a post-pandemic world.
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ABOUT CAIXIN INSIGHT
A strategic advisory helping clients assess policy risk and macroeconomics in China

The Caixin Insight Group is Caixin's data and intelligence arm. As a sister company of Caixin Media, Caixin Insight Group
focuses on providing global business with financial databases, macroeconomic research, big-data analytics, smart beta
indexes and strategy consulting services. We build a bridge for overseas clients to understand China better, and provide a
platform for them to expand their reach.

Founded in August 2015, Caixin Insight has consistently delivered first-class services in the areas of research, data and
indexes, with its vision to be the financial infrastructure builder of China in the new economy era. Its goal is to help its
clients better navigate through the structural economic development, internationalization, capital markets and China's
other important strategic agenda.

Our products and services include: Our clients include:

« intelligence services « global institutional investors,

« consultancy services « banks, MNCs,

« bespoke research and reports * public sector institutions,

« conference and network platforms « international businesses entering the China market
CONTACT US

Please visit our website here: https://intelligence.caixinglobal.com/ L.
For more information about Caixin Insight, please contact us at cgi@caixin.com Caixin

GLOBAL
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Caixin Insight Intelligence Service

A comprehensive coverage on macro and financial policy, produced

on a regular-basis

I. Macro data & policy analysis

+ Exclusive data: Caixin PMI, NEI

+ Policy analysis: interpretation and
forecast, in bi-weekly reports and
instant briefings

« ESG newsletter

Format: biweekly report, briefings

III. Local policy analysis and forecast

+ Regional and local policy forecast
and analysis: local policy evolvement
observation and analysis, local industry
landscape analysis, etc.

Format: monthly newsletter, topic-
oriented reports

II. Financial market monitor

« Policy analysis: comprehensive analysis
in bi-weekly reports and instant
briefings

« Market research: topic-specific survey
reports

Format: biweekly report, briefings, surveys

IV. Be-spoke sector research

+ For international players in specific
industry, we offer one-off analysis
report on current status of the Chinese
market or continuous monitor reports
on the sector.

Format: sector-focused one-off research

report, monthly briefings

Caixin Insight Consultancy Service
Expert advice on economic policy,
financial regulation and more

Ad-hoc analysis:

+ On policy changes to the
company, usually within 24h
of the change, to help the
company gain a fast yet firm
grip on what happened

Consulting service:

« Face to face sessions or
remote online consultation on
a regular basis and provide
suggestions on in-depth
topics

Caixin

GLOBAL
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A pioneer of China's independent media, Caixin is known for
its in-depth investigative reporting and exclusive coverage. Its
news and analysis serves as an essential reference for the
international business community to better understand China
and Asia.

Caixin Global subscriber will receive unlimited access to our
news website and app, including in-depth and exclusive
coverage, customized newsletters, Daily Digest, podcast,
videos and more.

Global investors can leverage the "Caixin A-share Smart
Viewer” tool to get free real-time quotes for Chinese
mainland stocks, ETFs, and indices, as well as acquire in-depth
and cross-industry analysis.

Caixin A-Share Smart Viewer
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Co-branded subscription campaign and corporate gift card

READ CAIXIN , e
KNOW CHINA
BETTER .

EXCLUSIVE VIP ACCESS 3 VuE cadagital o it AR A S e ansadat

g ceac | H

EX

How to activate the code




scan the QR code or search Gaixin in App Store and
Google Play to download Gaixin app.

£ Download on the
[ App Store

GETITON
» Google Play
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Visit our website:

https://www.caixinglobal.com/events/ B / )

For further inquiries, please contact: ' 7,

Liu Dan 18

danliu@caixin.com F i
°
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