At P&G, we aspire to build a better world for all of us.

A world free from gender bias, We know that when we do this,

with equal voice, equal representation communities are healthier, businesses
and equal opportunity for all individuals thrive, and the world is a better place
—a world where everyone sees equal. for everyone.

Using our voice and

the voice of our brands
through advertising and
media to tackle bias and
promote gender and
intersectional equality.
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#WeSeeEqual #ChooseEqual



