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A powerful and easy-to-use CRM, adapted to cultural venues

Easy to use, the Arenametrix marketing platform offers to cultural venues
a 360° view of their audience in order to offer the right product to the right person,
at the right time, via the right channel and at the right price.

A CRM base that Optimized A simple, powerful and An expert in venue

centralizes all your data, management of your targeted emfalllng and marketing to help you on
SMS software a daily basis

automatically. sales

to personalize your

audience and sales analysis, =S : .
communications with the public

reporting and forecasting




We centralize all your data

Historical and current
ticketing data

Access control, cashless ¢----------

Subscribers to website forms ¢---------

Excel / Access files --———----—-

Satisfaction -

Shops, e-shop QI -

Donators, patrons o T

s------- < Analysis

———————————————— <+ Emailing / SMS

———————————————— -+ Social networks

———————————————— -+ Marketing automation

________ <+ RTB, programmatic*.

Mailing, phoning...
*with our partners
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A set of modules

SALES ANALYSIS MODULE CAMPAIGN MANAGEMENT MODULE

Management of your activity Sending email and SMS campaigns
Performance Analysis Tools Intuitive and easy campaign creation tool. Optimization of
of all your points of sale the deliverability of all your campaigns.
Decision support g Marketing automation
Sales data turned into information arenametrix Save time with automated emailing
to help you define your different strategies from predefined scenarios

Registration forms
Form creation tool
with automatic data recovery

Time saving
Automatic reporting tables

CONTACT MANAGEMENT MODULE

Data collection
Automatic centralization of generated data
through commercial and digital contact points

. + OPTIONAL MODULES i
Knowledge of your audience : 5

Tools for analysing the purchasing behaviour of your
audiences B2B Sale§ Management
Multi-optins

Engaging your communities
Segmentation tools to personalize communication
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And know-hows

REVENUE MANAGEMENT CONSULTING AND AUDITING ACQUISITION STRATEGY

Analysis of your business Strategic advice Help with lead acquisition
Analysis of your channels, traffic and historical sales to Advice and support on various audience development Creation of referral bases for the exclusion of existing
deduce trends strategies, assistance in setting up campaigns customers from campaigns, search for statistical twins
Pricing assistance Audit of your data Marketing automation
Sales data turned into information Analysis of your sales data, creation of personae, definition of Scenario based on the behavior of sessions on your
to help you define your different strategies segments, proposal of development axis websites, transformation into identified leads
. Base rental
Optimization of sales prices . Audit of your processes . Rental of qualified databases based on personal or
Proposal of dynamic tariffs Analysis of your tools, internal processes, interactions preferential targeting

between different databases
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The challenge

Developping the relationship with your auditors

OPT-IN

Confirmation of
registration

A script to confirm

WELCOME

Welcome

A storytelling
scenario with an

the registration to a email to introduce the

contest or a
newsletter.

auditor to your world
(anecdote, video)

APPROACH

BUY J-1 VISIT J+1 ANNIVERSARY ABO INACTIVE
7\
N\
Loyalty

Practical information D-1

A scenario to prepare the
auditor's visit (practical
information, restaurant,

services...)

Abandoned basket

A transactional scenario to help the
auditor finalize his purchase

Satisfaction
A relational scenario to
propose the
subscription according
to the purchase

A scenario to find out how
satisfied the viewer is with
their overall experience

and encourage them to behaviour ®
visit other sites. L
Inactive
Birthday A relational scenario to

reactivate inactive contacts
A very powerful relationship and comply with RGPD
scenario. It can also be about the
party or the anniversary of the

relationship. 8



c Analyse and target your audience
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Overview of your audience engagement

A Contacts Campaigns Sales Sales BtoB v

arenametrix —_

Home Contacts Organizations Lists Consents Import

B SCREENSHOT l [ Yo RESETFILTERS

Overview
Communities of engagement Mailings over the last 3 months Openings over the last 3 months
Distribution of your contacts according to their level of engagement
74407 Emails sent )v" 14585 Opened emails 25%
Average of similar Arenametrix Your current contact base :
customers : N N
14 Campaigns sent 8% 19.6% Opening rate 8%

Promoters : 4.7%

Regular buyers : 10%

First-time buyers : 26.8% Clicks over the last 3 months

o -

i 25%

Opt-ns : 63% 2198 Clicks 25
3% Click rate 8%

-

38439 contacts today : 100%

100 werage for your industry
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0 Analyse and target your audience

Extensive segmentation thanks to 40+ filters

Select one field

Contacts
Last name
First name
Email address
Gender
Age
Date of birth
Position
Phone
Distance
Zip code
Department
Country
Language
Optin
Lists
Consents
Types of import
Median income

Organizations
Organization
Organization - advanced search
Tag

Global consumption
Recency
Purchase delay
Average basket value
Average basket volume
Total purchases value
Number of tickets purchased
Average price
Maximum price

Detailed consumption
Number of tickets
Number of purchases

Total purchases value
Number of performances

Tickets
Ticket status
Venue
Season
Types of events
Event
Performance
Sales channel
Type of categories
Category
Type of pricing formulas
Pricing formula
Type of ticket
Subscription/pack name
Sales period
Performances period

Email campaigns
Campaigns
Sent emails
Delivered emails
Opened emails
Clicked emails
Date of click

Clicked links

Contributions
Satisfaction
Facility
Date of publication
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User-friendly segmentation thanks to cumulative filter options

Filters ~
Exclude . . .
- contacts Optin - in - =0ptin x _

and

Exclude
- contacts Age - Equal to - 30 + _

and

Exclude
e Event - in - % Parcels + guest x
contacts

and

Ticket status - in - =xBooked =x=Sold x=Refunded xCanceled/Invalid x

+ ADD AN ADVANCED FILTER

Dive into your database!
It has never been that easy to get a list of all contacts that are opt-in*, under 30 years old and that have bought a ticket for
your event “Parcels+guest” - whether the status of their ticket is: booked, sold, refunded or canceled in your ticketing system.

*meaning they have agreed to receive digital campaigns from you
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User-friendly dashboard to track your sales

Filters ~
Type of events Venue Season
o Al = Saisan 20717092 x ks psrly + e D |sp|ay in table:
= Feu chatterton! +f
*Wiles kane + que| Filling (vs. objective) Filling (vs. capacity)
= The hives + gues|
Actual sales
Performance Sales channel Type of categaries Cca Sales Channels
20220511 18:00 B ' u Tickets e Average price e Amount e
20224122 19:00 /
202204221810 Ticketnet 3531 59.46€ 209 940.94€
=2021-11-1819:00
Internet 694 631 34.53¢€ 23984 054.72€
Type of pricing formules Pricing formula Liat Ticky
All Al Al " Zald
Sales Digitick 2991 28.07€ 83 952.00€
Types of events
Venues
views Seasons Total 701153 34.63€ 24 277 947.66€
Graup by Events
e ) Performances
Type of categories
Categories

Type of pricing formulas
Pricing formulas

Status of dickes Multiple filters to analyse your sales per: sales

Period
oae channels, events, period, price, seat category...
ay of week
\?Ve!:ek
Month
Year
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Charts and heatmaps that help you make the right decisions in your communication

Average sales
Oh-2h 2h-ah 4ah-6h 6h-8h 8h-10h 10h-12h 12h-14h 14h-16h 16h-18h 18h-20h 20h-22h 22h-0h
sunday
monday
tuesday
wednesday Tickets 115(0.1%)
Revenue 1 BOO.DDE (0.1%)
y
Sales curves
friday
_ Cumulative
turd,
N Average price saroay
&6 @cmumes Oteald s Very low sales @ Low sales W Average sales W High szles @ Very high sales
€50
€00
0 Sales data Sales Channels
500 Womoupet O Ovead W satisun 202
4540
450 4500

2021-10-08
434 sales 4000

200 3500
50

3000
0

15 2500

o 2000
=

N 1500

20210625 20210718 20210019 20210902 20210925 20211010 20211110
1000
B . I
0 -———-.
2-3n 5-6h H 1 -12h 14-150 17 - 180

-0 20-21h 23-24n

18- 20h
W saison 2021-2022 4 640

25%
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A powerful routing tool

VERSAILLES

Why should you send your

. . . S
marketing campaigns from Arenametrix? AVE THE DATE

3 juin 2021

La nouvelle saison et

procremmaton 2021-2022 du
Grand Thestre de Genéve sera

. HAENDEL dévoilée b 3 juin en streami
e Easy-to-use campaign tool (drag & drop) oS r—

A vos sgendas!
St dux rbenies wrncnoss Kadle, b Ceans Thifi da Gonl
mwwwwhw:uununmwma-mh
prodction du La Trevinta e Verd (20 jin s 3 ikl 2021) ol o
fomeux baryien frangalz Ludovic Tézler (6 [ur 2021).

e Advice on deliverability & performance

Comme ancnce, wwolusmv‘unummwumyu
200 s QTG CH . Une progeameeat thoe indeite ot ndagtda ra o

mm: m:'aomum n et le mols de nmum1 LA PLAGE
e Innovative features to improve your P el

o toutle mois de juin. Cetle
programmation sera présantée fin

performance : best send time, A/B
testing, personalization, Google
Analytics feedback, etc.

En anendars, ce jeudi 20 ma, ne

B manquez pas IApéropéeat

e Marketing automation scenarii




9 Activate your data
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Clear overview of all your digital campaigns

& Campaigns Automation Transactional Contacts a =
@ Dashboard Dashboard
= Email
M Templates
o - @ & @
Ll Statistics 157 803 15 3 8 490
All your contacts opened Details clicked blacklisted
0§ Settings 78.95% 0% 5%
0 Email Credits
1 SMS Credits . . .
Email Campaigns SMS Campaigns
A Sent @ Drafts
G Drafts

<+ Create a New Campaign <+ Create a New Campaign
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e Activate your data

Comprehensive stats analysis

Statistics
Frilay. 26.10.2021 =) Wonday. 28.11-2021 =] i Show Statistics Total Sent 7
" Cctober, 2021 Novembar, 2021 > Total Recipients 31,549
EEEECEAETED - -
1 2 a
4 s, 8, 7 . . - “ Total Clicked 2.044
11 12 . 13 . 14 15 18 17 1 21 Total Unsubscribed 28
Sl N B -En“ Total Soft + Hard 278
Bounces
36.79% Deais 6.54% 0.09%
2122_invitation_ 46 18 1
= #135 - Sent on 16 Nov 2021, 16:56 100% 39.53% 217%
Report + Preview * More~ Details
2122_newslette| 1,979 903 100
= #131 + Sent on 11 Nov 2021, 15:31 100% 45.81% 5.07%
Report + Preview *+ More~ Details
2122_newslette 22,046 8,518 1,653
= #125 - Sent on 05 Nov 2021, 12:34 100% 38.85% 7.54%
Report « Preview + More~ Details

2122 newsletter Bck to the List
Surnmary Timeline Opene & Clicks Clicked Links
Losesd wpsedutles o e canrpesngn. Priday 05-11-2021, 08.51 =] = &
Subject
0% e— G0 0 e— 10% 2%
From 8,528 3008w 1,653 757 20 oo
Estimatec opaned 6 Clicked Ursubscrized
Reply to
Trackable open rate & 39.08% Click Rate 7.57T%
["fl'“‘l';" Lists Trackable opens £ 7827 Unique Clicks 6 1,853
Slists) -
Total Opanz £ 15,250 Tatal Clicks € 2,881
Exclude lists
1 Ligt(s) = Mumbes of Cormglalnts & 2
Segment Last Opened FBA12021 21:50 Last Clicked 26-11-2021 18:05
| Engaged contacts |
0.09%
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Features that can boost your communications

Setup Design Recipients Splitrules Confirmation

Regular A/B Test

© Welcome to A/B test campaigns

Choose a variable to test. Half of the test group will receive version A and the other
half will receive version B. The winning version will be determined by the highest open

or click rate and will be sent to the remaining recipients.

To have significant test results, we recommend including at least 5,000 recipients in

each test group whom you have contacted previously.

Variables

(® Subject Lines
Test two different subject lines to improve your email open rates.

() Email content
Test two different designs to improve your click rates.

Schedule Campaign

Send your campaign now or schedule it in advance

Send it now
Schedule for a specific time

& Send it at the best time

‘We maximize the open rate by delivering your campaign at the optimal time for each

recipient over a 24 hour period.

Date

Monday, 2%-11-2021

It may take until tomorrow at 03:00 to deliver all messages.

x ‘

M

2 advanced features you should know about:
A/B testing and “send at the best time”
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Marketing Automation (optional) BALETTERIE | «cHEQUE CADEAU | CONTACT
VALIDEZ VITE VOTRE PANIER ...

Vous avez récemment ajouté des articles dans votre panier. Peut-étre n'avez
pas eu le temps de finaliser votre commande ou I'avez vous oubliée ?
€ [#10] FR - EXPERIENCEPA & La disponibilité et le prix des articles ont pu évoluer depuis votre demniere
™y e a © Statut; Actif ~ visite, n'attendez plus !

Derniere sauvegarde: 20-05-2021 11:49:02

soumettre Ajouter un point d'entrée

Evénémant - ajout_panler avec | condition d'attnbut - products. product_name Cliquez pour ajouter plus de points dentrae

Contient UNIQUE - CRAZY EXPERIENCE

starlpaint #1

Actif ~

€ [#10] FR-EXPERIENCEPA &

auvegarde: 20-05-2071 11:49.02
attendre
pendant 1 jour(s)
3

page visit Commence par hetp)

CRAZY EXPERIENCE S—
Visite exclusive du cabaret
& spectacle avec champagne

FINALISER MA COMMANDE >

A powerful marketing automation tool, with
multiple scenarii already created and activated
for our clients: purchase card reminder,
automatic welcome email, pre-show emails, re-
qualification, inactive contacts management, etc.

/4 &

Envoyer un emal Envoyer un email
Envoyer un emall - Fit - EXPERIENGE RELANCE Envayar un emall - EN - EXPERIENCE RELANCE
&7 L]
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Marketing automation: a powerful tool to improve marketing effectiveness

PURCHASE D+1 DAY BEFORE 5@ VISIT VISIT D#1

After purchase email

After visit email
To thank your visitors
and collect more data Getting feedback, sending a
Before visit email video or preparing next venue

by pushing an experience....
To give practical information about
the venue or to push other parts of
the experience (food, services...)



Enhance your pricing
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Analysis and dynamic pricing to maximize your revenues

. SCOLAIRE
* Our expertise to help you set a Freahtass GRS ot ¢ P s o T S TR e BT
. T T S
dynamIC prICIng Strategy and TOTAL 214830 81791 10 201 6549 11067 1639 49 060 3275 133039 134
N . ; : %freq .
maximize your revenues. i c et 018 | smedis scemroants | samodis entrs 020 | witw i —— 4 G S = = = 5
10 dimanche 7 octobre 2018 dimanche & octobre 2019 dimanche 4 octobre 2020 WEHV o 1010 384 48 31 52 8 231 15 625 1
10 lundi 8 octobre 2018 lundi 7 octobre 2019 lundi 5 octobre 2020 SEMHY HiEE 193 74 9 6 10 1 42 3 120 0
10 mardi 9 octobre 2018 mardi 8 ectobre 2019 mardi § octobre 2020 SEMHV .w 258 928 12 8 13 2 59 4 160 o
- 0 . 10 mereredi 10 octobre 2018 mereredi 9 octobre 2019 mercredi 7 octobre 2020 SEMHY £ . . 0
[ A dynamlc pr|C|ng tool ‘to Change 10 jeudi 11 ocobre 2018 jeudi 10 octobre 2019 jeudi 8 octobre 2020 SEMHY s LA DPV WEB POURSUIT SON ASCENSION GRACE AU YIELD CALCULE SUR o
10 vendredi 12 octobre 2018 vendredi 11 octobre 2019 ‘vendredi 9 octobre 2020 SEMHY HEE UNE FORTE FREQUENTATIDN PENDANT LES VACANCES SCOLAIRES (TARFS & 0
. . 10 samedi 13 octobre 2018 samedi 12 octobre 2019 'samedi 10 octobre 2020 WEHV i 1 1
your prICeS on the go dlreCtIy from 10 dimanche 14 octobre 2018 dimanche 13 octobre 2019 dimanche 11 ggrkra 2090 RS v 0
10 lundi 15 octobre 2018 lundi 14 octobre 2019 i k Nl@rtbéij 0
OU r CRM |atf0rm 10 mardi 16 octobre 2018 mardi 15 octobre 2019 ON C‘UNST.RTE' UNE AUGMENTATION DE LA PART DE BILLETS 0
y p 10 mer(reﬂf 17 octobre 2018 mEr.trEﬂ! 16 octobre 2019 DATES YIE.LDES- cE uul AUGME NTE LA DFV Fris Frag mFY2L Burget 2021 0
10 jeudi 18 octobre 2018 jeudi 17 octobre 2019 0
10 vendredi 19 octobre 2018 vendredi 18 ectobre 2019 vendredi 16 oc 0
10 samedi 20 octobre 2018 samedi 13 octobre 2019 samedi 17 oc - 1
. o 0 diman 4 . CA par prs o
* Some in-depth analysis of your o ko
. o« ege 10 WOEIS BLLET FARILLE 0 WEE ILLET LIHERTE £1511 . 0
sales history and related activities s D 8 S °
° [Ty abe) 1
to draw conclusions from your past :
. ‘ E
actions.
Recommandations tarifares lonnals du Ravendaurs Wab
. : { MUSEE GREVIN
e : ‘ i SUIVI DE LA PERFORMANCE s
1o e . ” - I V—

SAISON 2020 F
ET SAISON 2021

A nnr et et e e T,

A

CompagniedesAlpes
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9 Consulting & Support

Next to the product, you also get great service!

e Training to know exactly how to
use our platform according to
your needs

e Informative notes and daily
responsive chat support

® Consulting in the long run with
dedicated workshops

e Strong users community &
meeting opportunities

Hello. How can we help you?

Alain
Duchéne
Marketing

Director

0
e
Ml
HE ARTS LAUSANNE
27-29 SEPTEMBER 2021

r cultural organisati

Wednesday, June 2nd 2021 - 1 PM BST

AN SCLCVN

. .

WHAT CRM INDICATORS SHOULD BE MONITORED TO KNOW YOUR
AUDIENCES AND BETTER TARGET YOUR COMMUNICATIONS?

o




Arenametrix is also

arenametrix

A daily support

renametrix.com v

° Tral.nln_g on the tool .at the Les stratégies d'embasement
beginning of the project (collecte de données)

e Informative memos and

responsive support on a daily
basis

Bonjour. Comment pouvons-nous vous aider ? ﬂ

® Long-term marketing support —
through thematic workshops

Avez-vous des questions ? Je

mea ferai un plaisir de vous aider.

=4

282 | Lt

Socle CRM Gestion de campagnes Analyse des ventes a

e sacle CRM darenametrix est ool aui L e madule Gaston de campaanes a nows Le module Analesa des vertas vous

22
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Some of our references

A collaboration recommended by our clients! (in french)

7o
( oS8

|
|
R T WORLD

Chateau de Chantllly
J PARIS

IMETITUT OF FRANEE

PARC
I0OOLOGIQUE
DE PARIS

CLOS LUCE -

o Vesnes

1
OPERA
“RENNES

culturespaces

COMEDY
Toalisol

SPARK
OH!

/N

FABRIQUE bES LUMIERES

—— A TERDAM e—

TEAT hd

iLE DE LA REUNION

grand theatre
geneve

k d_ L
= ARC BATIRALTIONS & pire ..

Chateau de Chantilly

recommande Arenametrix

¢ La mise en place dun mapping nous permettant facilement
de segmenter nos publics avec notre billetterie
La mise en place des multi-consentement
L'utilisation du marketing automation
Nous avons eu des retours positifs sur l'ouverture de nos e-
maillings notamment sur les campagnes des Journées des
Plantes ce qui nous a poussé a développer le multi-
consentement qui est en cours de mise en place.
Effectivement nous avons une offre trés large pour nos clients
et il est pour nous important de connaitre notre public et de
leur proposer un contenu en fonction de leurs centres
d'intérét.
Les premiers tests vont pouvoir étre fait au cours de l'été.

Etudi Elodie Espargeliére, Chargée de communication & marketing - le 17

=spe décembre 2020

& Qualités recommandées

Accompagnement Réactivité Qualité d'écoute

A l'écoute

Connaissance marketing et compréhension client

Expertise

Culturespaces
recommande Arenametrix
€ La mise en place du seénario de markeling automation est un

véritable gain de temps

Julia Da Costa, Chargée de la communication digitale et de la
Fidélization - le 17 décembre 2020

. .
Monnaie de Paris
recommande Arenametrix

¢ Arenametrix est aussi un outil de pilotage stratégique : en un

clic, on a accés aux prévisions de fréquentation en fonction
du calendrier, des événements extérieurs, vacances...

“ Morgane Le Geldron, Chargee de l'accueil des Fublics et Billetterie - le
17 décembre 2020

All our customers
All our recommendations (french)

23
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Sophia Baladi
Head of Visits and Leisures

+33 60729 36 96



mailto:sophia.baladi@arenametrix.com

Where to find us?

TN

ICARGO

.PARIS

J

The Cargo
157 boulevard Macdonald
75019 Paris
FRANCE

arenametrix

www.arenametrix.com



