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Mixed Reality & AI :  
new opportunities in your 

customer journey
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Venez découvrir comment la réalité mixte et l’IA peuvent impacter l’ensemble de la chaine de valeur du parcours d’achat. De la conception produit à l’acte de vente onsite ET online. 
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Mixed Reality is the blending of the physical and digital world – it is a Spectrum that spans from the Physical world on one side – all the way to the digital world on the other side of the Spectrum AND contains realities such as AR or VR
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Hardware maturity : Companies are working since decade on their hardwares and today their final version is mature enough for B2B (Magic Leap, Apple , Microsoft) or B2C (Meta)

Availability: Technology evolved and is now ready to use (IA / Hologram rendering etc…). No matter your usecase, you can do a POC in 2 weeks and deploy an ISV solution in 1 month. 
Ready to use content 
For the content we dont have there is genAI
Solution provider ready to use content 

Consumer maturity : Consumer are more and more familiar with immersive tech and Apple launch is about to be an acccelerator of awarness . Consumers are about to expect from their brands immersive experiences like it was with mobile app trends. This technology is an opportunity to bring more emotion in the customer relation . 
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We have decided to focus on some relevant usecases on each following area. 




Client



- Client
- Designer 

- Enhance client experience 
- Increase client satisfaction 
- Increase data collection 



- Client
- Designer 

- Customized selling experience  
- Reduce the dropout rate  
- Infuse an emotional experience 



- Client / Stylist 
- Design review 

- Enhance client experience 
- Show product customization before production 
- Minimize travel 



Entreprise



-Salesperson
-Designer

- Better understanding of a product 
- Make visible the invisible 
- Carbon impact reduction 
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Louis Vuitton IT approved solution 

The whole value chain have been approved

Solution compatible with 3D asset Louis Vuitton DAM





- Crafters designer - Training time saved by 35%
- Learning by doing 
- Design process optimization 

By insight.fr By 3dverse.com
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learning the craft and collaborating around the craft   




- Architect / Store designer 
- Shop manager 

- Remote collaboration with feeling of presence 
- Better quality control on site before production 
- More engaging collaboration 

By Immersion.fr By synergiz.com



Retail



- Client - Enhance client experience 
- Gamification 
- Brand engagement & Storytelling 



- Warehouse employees - Inventory time optimisation
- Attract employees 
- Reduce work difficulties 
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The rendering is not good enough but its ok for internal use as not customer focus 




Demo time ! 



Limitless possibilities 
with Gen AI.

New way 
to collect data. 

XR & IA brings value to 
client and employees. 

3D Content & digital 
craftmanship is unlock. 

Market 
Expectations. 



Size a business 
opportunity 
and design a  

POC.

Find an owner 
of an ideation 

session.

Test 
Test
Test 



LinkedIn : Othman Chiheb

othman@oriono.fr 
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