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PREDICTIVE MARKETING & COMPLIANCE

Market Abuse Solution

ssentials to choose

QOQ...CQ.OQ.Q..OQQQ....CQQQO...

10 key questions False Postives

e How are false positives limited ?
e \What is the maximum false
alarms rate ?
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Alerts Perimeter Flexibility

e What information does e How is the creation of an e Are the standard scenarios J
the analyst have to audit trail managed ? editable and by whom ? i | g
support the audit trail ? e |s a processing workflow e Can we testthe new settings?

e Arethe data, news, social available ? i o i S

networks ... included ?
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Integration
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