
Turn Your Data Into  
Actionable Insights

EQIDATA is the real-time, multi-platform integrated, advanced analytical SaaS
solution to boost your online business in China and SEA (and for Europe soon )
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Brands struggles to consolidate quickly enough all the data 
together and fully understand their online business activities.

Reaching sales targets is getting every 
day more complex and unprofitable

Brands try hard to coordinate Digital Marketing with 
E-commerce operation teams, but they pursue radically 
different goals and work on different sources of limited 
and biased DATA .

Each local platform comes with different KPIs, 
costs, back-end systems and dashboards.

Lack of coordination within the company?

Slow to react?

Disconnected channels’ views?

Common Pain Points

Contents www.genetsisdata.com



ALL BRANDS SUFFER
LACK OF PROFITABILITY 
ON ITS ONLINE BUSINESS:
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- Huge number of e-stores
- Most sales in 2500 marketplaces 
- Lack of shoppers’ data
- Lack of loyal customers
- Low conversion rates
- Unfocused promotions
- Growing e-marketing cost

$5,43

$8,29
$11,00

$14,29

2015 2016 2017 2018

Paid media CPM on leading
China e-Commerce platforms

X3

Common pain points

Amazon cut of sellers’ revenues

19 %
23 %

28 %
32 %

2014 2016 2018 2020



Platforms block access to consumer data.
Even if you get some info, it is outdated, inaccurate and 
need time to be analyzed.

TOO LATE TO SOLVE THE PROBLEMS !
AND NOTHING ABOUT COMPETITORS !!!

Without Precise And Reliable Data,   
E-commerce Managers Are Blind To Invest

In China and SEA, even worse !!
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Why EQIDATA?
By letting you track your Performance Across all your Platforms,  

And analyze your Competition Instantly in Real-Time  
EQIDATA helps you intelligently boost your Profitability.

EQIDATA 6

Discover if you are getting value out of your marketing budget, 
pricing your products correctly or even selling on the 
optimal marketplaces
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+200 data sources

Adopting an accessible 
company-wide data-led 
approach is the only solution
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HOW IT WORKS?
EQIDATA collects data from all e-Commerce and social  media 
platforms, sCRM, market and competitors  and offers live, 
dynamic and customizable multiplatform data  analysis, 
predictions and recommendations.



MULTI-PLATFORMS 
ANALYSIS

REAL-TIME 
DASHBOARDS

PROMOTION & EVENTS 
EFFECTIVENESS

BACK-OFFICE OPERATIONS 
ANALYSIS

CONSOLIDATED 
KPI & METRICS

SINGLE & MULTI 
CHANNEL VIEWS

BUSINESS EFFICIENCY AND 
CONVERSATION RATE

CUSTOMER RELATIONSHIP & 
ORDER MANAGEMENT

DIGITAL MARKETING IMPACT 
ON SALES MEASURE
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FROM ANALYSIS TO RECOMMENDATIONS 

CROSS-PLATFORM 
SALES FUNNEL ANALYSIS

EQIDATA



BRANDS DASHBOARDS

Competitors monitoring

Actions ROI measurement
and channel performance 
by atribution

Combined company
ecommerce & marketing 
operations

Brands use DATA ANALYSIS TO MAXIMIZE THEIR ONLINE SALES
Measuring the ROI of all actions and promotions

Saving overheads and capex, maximizing profitability and ROI
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Sales / E-commerce
Analyze Your Own:

• Multi-Platform KPIs and Metrics

• Traffic Sources and Funnel

• Product Performance

• Returns & Refunds

• Complex Metrics

• Trends Analysis

• Periods Comparison
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Our Solution



Digital & Social Marketing
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Analyze Your Own:

• Consumer Behavior

• Traffic

• Social Media Operations

• Engagement

• Posts Visualization

• Content Performance

• Impact on ecommerce Metrics



Competition Watch
Oversee Their:

• Revenues of Direct Competing Products

• Price Positioning and Strategy
• SKU Discounts &  Promotion Strategy

• Social Media Activities and Performance

• Content Quality Analysis
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An in-house solution make no economical sense and needs
maintenance, with very limited access to data

In-house solution EQIDATA 

Time / Effort 12 Months Hours

Maintenance Continued / Indefinite No maintenance

People Several software engineers
and data scientists

Fully automated

Cost High Capex and Opex Low monthly fee

Data access Limited Complete

Data accuracy Very low. Need for algorithms Very high. Several data sources

Future Ever-growing complexity to manage and 
update APIs

Same dashboards, regardles the number of 
platforms

Optimal financial & technical solution:
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Competitive landscape:

LowHigh
Examples

Chinese Platforms

Partners, marketing 
agencies, other third 
parties

Point-to-point developers

Non-Chinese software

Baozun / ECData / Datasense

Chaoli / Kawo / Re-hub

Special permit to manage data

Accenture / Deloitte

Treasure Data / Datasense

A Unique Integrated And Neutral Multiplatform Solution
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7 Days - Onboarding Process

Day 1
Get in Touch
In Contact with our 
Customer  Success team 
for a demo.

Day 2
Plan Proposal
Based on your needs, we will 
suggest  the best possible plan 
that suits you.

Day 3
Agreement
We are so happy to have you on 
board!  We just sent you a list of 
information  you need to provide
us.

Day 4
Plug-in
We are connecting your data 
to our  system, with the 
connectors you  provided.

Day 5
Enjoy the Day
Relax, we are working for
you.

Day 6
Making it Beautiful
We are finalizing your access 
to G- DATA and making sure 
everything is  ready.

Day 7
Get Ready
This is the first day of the
rest of your Online life in
China.
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Work with us and secure an 
advantage online



See Comparison
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Three service plans
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Proprietary and differentiated 
tech

Copyright in China and with all 
permits to use data

IA & Data Driven
The power of data & IA to transform the 

online business with transparency to 
improve ROI 

Integrated Scalable Saas
Solution

Multi Platform
Unique integration of data from every 
ecommerce and social media platform

Key highlights:

World class team
The best blend of Chinese and Western 

entrepreneurial cultures

China and SEA coverage
Something Western solutions can’t offer

No limits for profitable growth 
without Capex or Opex
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Already using EQIDATA:

EQIDATA 22



2323

Case Study: 
Natio

About Natio

Challenge1

Result3

Diagnoses 2
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Case Study: 
Birkenstock

About Birkenstock

Challenge1

Result3

Diagnoses 2
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Case Study: 
Miriam Quevedo

About Miriam Quevedo

Challenge1

Result3

Diagnoses 2



Contact us
julio.lopez@eqidata.com

german.torrado@eqidata.com
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