




























NFTNFCTangible Asset



ManufacturerBrand: Design Phase Point of Sales Customer

• Design-phase brands 
consider incorporating NFC 
chips

• Brands have access to all 
NFC chips linked to an NFT 
through a web application

• Brands can track the full 
supply chain 

• Manufacturer adds the NFC 
Chip to physical article

• Lot, serial number, location 
and date of production are 
signed on Chip

• Manufacturer is equipped 
with an app to easily link 
NFC to NFT

• Date of purchase is added 
on Chip

• Warranty activation
• Customer info 
• Recall opportunity

• Customer can verify 
authenticity of product by 
using 'customer app’

• Alongside the order the 
customer will receive the 
NFT in his app to proof 
ownership

• Exlcusive content access

NFC and Blockchain: The Future of Personalized Customer Engagement



Real time Authentication

Secure Data Storage and Encryption

Anti-tamper Solution

Inventory Management

Manage Distribution Channels

Real-time Product Tracking

Product Popularity

Product Lifecycle Data

Secondary Market Data

Interactive Product Information

Linking Virtual Assets – Metaverse 
Ready

Loyalty Program - Personalized 
Shopping Experience

Anti-
Counterfeiting 

Measures

Supply Chain 
Insights

Consumer 
Insights and 
Marketing

Enhance 
Customer 

Journey & brand 
loyalty

Unlocking New Possibilities: The Synergy of NFC and Blockchain!



Feature QR Code Solution C-Link (NFC + Blockchain)

Security Lower Security: Easily duplicated Higher security: Almost impossible to duplicate

Secondary Market Fee (Royalties on physical 
products)

Not possible Possible through blockchain technology

Data Storage Capacity Limited data storage Greater Data Storage Capacity

Real-time Updates Static: Cannot be updated Dynamic: Can be updated

Scanning Experience Requires clear line of sight; affected by 
lightening and print quality

Contactless, seamless scanning experience

Internet Connectivity Often requires internet connection Can work offline (depending on 
implementation)

Encryption No built-in encryption Supports built-in encryption

Data Management Centralized Databases Decentralized and tamper-proof ledger

Traceability and Transparency Limited by static data and centralized systems Enhanced by real-time updates and 
decentralized data management

Smart Contracts Not supported Supported

The Evolution of Technology: Why Current Solutions Fall Short





Decentralized (web 3.0)

Centralized (web 2.0)

A Market Shift

High quality of
experience

Low quality of
experience



Build a Unified Customer Journey



Unify

Mobilize

Create

Promote

Present

Combine your physical and virtual products (phygital) into one unified costumer journey with Cobalt

Build exclusive NFTs branding your values on your own or with blockchain partners (NFT with future 
functions)

Start events or promotions in the metaverse

Collaborate with existing metaverse projects (Sandbox, 
Decentraland, Roblox) and have a metaverse presence 
like virtual shops or offices

Articles and papers about Metaverse 
and its opportunities with 
gamification in the own industry

How to Continuously Increase Brand Strength
on the Metaverse and Build a Unified Customer Journey



Case study : Nike



Unify

Mobilize

Create

Promote

Present

Now Nike tests new products in the Metaverse and popular launches e.g. the “Cpryptokicks” shoes as exclusive physical 
products. By owning the NFT product, one is entitled to the digital product, but also to the physical one. In addition, users
can participate in the design process and become a part of the brand - digitally and physically. 

Feb 05, 2022 Nike launched first NFT collaboration “MNLTH“ on OpenSea
Dec 13, 2021 Nike purchased leading fashion house RTFKT now Nike Virtual Studios to create digital 
clothes and shoes as NFTs (Link)

Nov 18, 2021 Nike announced Nikeland on Roblox with future sport events and 
collaboration promotions (Link)
Oct 27, 2021 Nike filed seven trademark applications for digital goods (Link)

Dec 10, 2019 Officially Secures Patent for "Cryptokicks" 
Cryptocurrency System (Link)
Mar 21, 2019 Nike sponsored the event „Air Max Day“ on 
Roblox (Link)

Mar 29, 2018 Nike announces 
interactive way of sneaker try-on 
(Link)

Since 2018 Nike is Continuously Pushing
its Brand Into the Metaverse as a Core Value of its Corporate Strategy

https://about.nike.com/en/newsroom/releases/nike-acquires-rtfkt
https://www.youtube.com/watch?v=U1yX7awE5P0&t=4s
https://www.cnbc.com/2021/11/02/nike-is-quietly-preparing-for-the-metaverse-.html
https://hypebeast.com/2019/4/nike-cryptocurrency-cryptokicks-trademark-patent
https://roblox.fandom.com/wiki/Nike_Air
https://www.washingtonpost.com/news/business/wp/2018/03/29/nike-wants-you-and-your-avatar-to-test-out-its-new-bouncy-shoe/


Analyzing Nike Drop's Key Performance Indicators (KPIs)

Primary Sales Revenue

$93million
Secondary Transactions of NFTs

82.430

Secondary Sales Volume

$1.33billion
Royalty Revenue

$92million



Successful Nike Strategies: A Comprehensive Overview

Nike acquires "RTFKT“ in Dec. 2021, a digital fashion and collectibles company 
(founded in January 2020), giving it a head start in expertise and technology 
in the web3

Nike already had and maintained web2 communities and brought them to 
the decentralized space, web3

Nike bridged the “sneaker hype” of rare Sneakers that usually get a lot of 
value due to its scarcity to its NFTs with a broader ecosystem and multiple 
value



Case study : Tiffany&Co



Create

Mobilize

Promote

Activate

Present

December 31, 2022 Holders received their physical Pendant (Link) 
August 05, 2022 Official mint of the Tiffany X Cryptopunk NFT goes live, and sells out completely within minutes (Link)
Besides a few tweets & the promotion of Alexandre on his private Twitter Account no big marketing campaigns were 
needed to make the NFT-entry a great success 

July 31, 2022 Tiffany & Co. announces NFT Collection for Cryptopunk Holders; Tiffany & Co 
understood the demand in the markets situation and acted with a limited NFT edition, leveraging 
strong Web 3.0 Communities by linking a NFT to a unique, luxurious physical product (Link; Link)

April 09, 2022 Alexandre posts the making off & starts a Poll for custom 
Cryptopunk Pendants on Twitter to include the community (Link) 
April 07, 2022 Alexandre posts his Cryptopunk Pendant on Twitter (Link)

April 05, 2022 Multiple influencers post their received 
physical “Tiffcoin” on Twitter (Link)
Alexandre Arnault continues to tease his Twitter followers

April 01, 2022 Tiffany & Co 
announces their “Tiffcoin” and teases 
entering web 3.0 with previous 
tweets (Link)

Tiffany & Co Brings Its Legacy and Luxury
to the Digital World by Leveraging Community & IP in Web 3.0

https://twitter.com/gmoneyNFT/status/1609230555475836928
https://twitter.com/TiffanyAndCo/status/1555554251916689408
https://twitter.com/TiffanyAndCo/status/1553811244536270852
https://twitter.com/alexarnault/status/1554135853211045888
https://twitter.com/alexarnault/status/1512559704412721154
https://twitter.com/alexarnault/status/1512077865134686224
https://twitter.com/alexarnault/status/1511368936759119877
https://twitter.com/TiffanyAndCo/status/1509743698065694720


Analyzing Tiffany Drop's Key Performance Indicators (KPIs)

Total amount raised

$12.5million
Number of NFTs available

250 each

Price of the NFTs

30 ETH / ~$50.000 
(August 2022)

Sold out in

22minutes



Successful Tiffany Strategies: A Comprehensive Overview

Tiffany & Co. included the Crypto Punks / Web3 Community in making the 
decision whether to launch a Pendant to the “blue chip” NFT Cryptopunks or 
not

They estimated the right demand for the NFT Collection & also the right price 
in the market situation in August 2022

Marketing was perfectly executed by leveraging the private twitter of 
Alexandre Arnault to reach the right audience





https://opensea.io/collection/c-01-official-collection











https://cobalt.shop/

gabriel@cobalt.shop

twitter.com/C_01_Project

instagram.com/c_01


