


Kivisense, a Sino-French joint venture, focuses on WebAR solutions in E-commerce and digi-marketing.
We are a MarTech company that uses proprietary Al technology as its core to automate the R&D for AR

algorithm products and abilities. The Al generated technology is the KEY for it.

Our solutions cover multiple links in new retail including digital content, social, e-commerce, data, etc., and

create value beyond reality for brand customers based on Al and AR capabilities.

From livestreaming, AR try-on, immersive metaverse to digital campaigns,

WE ARE THE PAIN POINTS KILLER. D S



Innovation Shared As Top Startup in Meta(facebook) F8 Refresh 2021

Kivisense won the Meta Best Startup Awards 2021
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Kivisense

HONOR & ACHIEVEMENTS

National High-tech Enterprise

11 Invention Patents

Best Startup Awards at Meta F8 Refresh

The SABRE Awards 2020 Champion

for the IFS Digital Campaign: Fun in the Air

The 2022 of IMCC Golden Awards/MMA/RQOI Festival
Awards for the project of OTT AR AD of Volvo
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AIGC for Try-on Styles

I n Kivisense Retailnology KIVISENSE

Al can help you generate anything in any pose anywhere

KIVISENSE



l " I Kivisense Retailnology KIVISENSE

AIGC for Try-on Styles

We can generate the material, texture, color, lightening, shadows, background, shooting angle, pose, facial expression, haircut, gesture...

KIVISENSE



For omnichannel
and all categories

ACCESSORIES

PENDENT

CLOTHING

READY-TO-WEAR

WATCH

RING & BRACELET

HANDBAG

FOOTWEAR



l" AR Try-on Engine KIVISENSE

All-in-one Engine

More AR Try-on in Kivisense
for omnichannel & all categories

ULYSSEiNAR DIN

Freak X Aventurine

& 2023 iS5IER, o ®© NBHFER

BURBERRY

DIVAS'DREAM B.ZERO1 SERPENTI

]oséphine Aigrelte A @« @ shoes.apps.burberry.com

NEFLERFIBE WAL

Necklace real-time tryon Clothing tryon Watch tryon Bracelace&ring tryon Shoes tryon
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Footwear

Trusted by top brands

The try-on engine is one of the essential
functions that help you drive your sales up.

The 3D rendering engine relicates various
shoe materials in high quality digital shape.

Here are some data performance from our
engine in shoes e-commerce industry:

* Ave. 3D engagement time: 19s

* Ave. 3D model clicks: 26+

« Ave. engagement time on AR try-on: 90s




. Mobile Clothing Trv-on
g0 fax | O0NS & ~ry-on
BOTRER | axoem dNrTE A S
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Recognition & Tracking

Kivisense try-on engine developed in clothing,

=
=
R

handbags and wearable NFTs can be in real-

"
®

time tracking and enrich AR engagement.

=

With self-developed high quality rendering
algorithm, we help consumers enjoy a

“See Now Buy Now” AR try-on experience.

# 192.168.0.16

0

Clothing Try-on Wearable NFT Clothing Try-on



"‘ AR Tryon Engine R NS E

Try-on modes

AR Try-on with Real-time & Photo mode

« Product Category: watch, bracelet, bracelace, ring....

«  Multiplatform: Website, App, Shopify, WeChat, Tmall, the Little Red Book....

« Network support: Server Cluster (AWS and Alibaba Cloud). Global CDN.
GDPR standards. Flexible amount of concurrency.

« 10+ luxury jewelry brands have worked with us

- Photo Try-on Real-time Try-on

Freely rotate or zoom to view
try—-on & product details in real-
time

Response Cloud computing in 2 sec | Real-time computing with no
. after taking the photo delay |

2D&3D file 3D file
Model files | The cost of massive It costs for massive production in
production in 2D is lower

For 2D mode, it’ll have % B & sube-resource kivisense.com ¢ ‘
. -
neckiace, ring LSSl Try-on in real-time mode Try-on in Photo mode

KIVISENSE

Photo Try—on
In specific angle

Experience

Pasha de Cartierfi&

WSPA0009




@ AR Tryon Engine oy ieenes

Jewelry Try-on Showcases
SHOWCASES launched
From 2022 December to January 2023

Real-time AR Try—on

BVLGARI

Photo AR Try—on
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Kivisense Retailnology
KIVISENSE

u’id Livestreaming with Ulysse Nardin

in Geneva on 28th March
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Livestreaming reservation Appointment for Appointment Reminder Livestreaming Guide AR Tryon
your reminder in brand SA Video consultation available, Online video guide minimized,
where you also can have the click to return

AR tryon right away

KIVISENSE



Kivisense Retailnology

4 : : KIVISENSE
w AIGC - ice breaker for user engagement

AIGC cloud computing service, the KEY for social seeding/spreading
Find it awkward users social spreading? Check our solution here.

-Al Generated in different epic styles

Upload pictures ‘We have multiple styles for you to choose

KIVISENSE



Kivisense Retailnology
D KIVISENSE
AIGC — Showcase

AIGC showcase with 3CE on TMALL Campaign

The gorgeous Al filters for the public presenting the 3CE products in flowers elements, lifting brand image up to new level.
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Entrance Page one Page for uplods Page amazes you Page keeps you Page so good
AD/seeding playing to share

portal/Weibo/TMall
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Kivisense Retailnology
Digital Human Creation

Digital Human service, one-stop solution from creativity to execution

Creative design Speech recognition
AIGC Selfie/dancing
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Digital human + conversation Al

KIVISENSE

KIVISENSE



Kivisense Retailnology KIVISENSE

Digital Human Creation

KIVISENSE



Kivisense Retailnology

Conversational AI & ChatGPT

Kivisense

[Photo] 44 min ago

Calendar
AIHR(Kiviman72)

#H & X (vangfawen)

Trouble finding the right product?

File Transfer

Al can help in realtime like your bestie based on your

budget range, brands preference, personality...

The more information you input in our Al system, the

Kivisense
[Photo)

better suggestion it would have.

| Calendar

. . . . AIHR(Kiviman72)
Interface integration with any SA system like
#HERX (yangfawen)

Salesforce, WeCom or even livestreaming.

Report

Anyone could be your best sales man with best sales

File Transfer

pitch.

Kivisense

1

I'd love buy some gift on women's day what do you suggest

It's great to hear that you want to buy a gift for Women's Day! Here are some gift ideas for the
special women in your life:

1. Flowers: Flowers are a classic and timeless gift that can brighten up anyone's day. You could
consider a bouquet of her favorite flowers or a mixed bouquet that features a variety of different
blooms.

2. Jewelry: Jewelry is always a popular gift option for women. You could consider a necklace,
bracelet, pair of earrings, or a ring that matches her style and personality.

3. Beauty and skincare products: Many women enjoy receiving beauty and skincare products as
gifts. You could consider a set of |uxurious bath products, a skincare gift set, or a makeup palette.

4. Personalized gift: Personalized gifts are always thoughtful and unique. You could consider a
customized mug, a personalized photo album or a framed picture of a special moment that you
both shared.

5. Gift card: If you're unsure of what to get her, a gift card to her favorite store or restaurant is
always a safe bet.

Remember, the most important thing is to choose a gift that shows her how much you appreciate
and care about her. Happy Women's Day!

Kivisense

3 I'd love to see the YSL product, budget from 100USD to 150USD, what do you say

Great choice! Yves Saint Laurent is a luxury beauty brand that offers a wide range of high-quality
makeup, skincare, and fragrance products. Here are a few YSL products that fall within your
budget of 100-150 USD:

1. Yves Saint Laurent Black Opium Eau de Parfum: This is a popular and seductive fragrance that
combines notes of coffee, vanilla, and white flowers. It comes in a sleek black bottle and would
make a great gift for any perfume lover.

2. Yves Saint Laurent Rouge Pur Couture The Slim Matte Lipstick: This matte lipstick comes in a
slim, elegant tube and delivers bold, long-lasting color. The formula is infused with natural
ingredients like jojoba oil and helps to keep lips hydrated and comfortable.

3. Yves Saint Laurent Touche Eclat Le Teint Radiant Foundation: This foundation is designed to
give skin a radiant, glowing finish. It contains light-reflecting particles that help to blur
imperfections and even out skin tone. It comes in a variety of shades to match a range of skin

tones.

All of these YSL products fall within your budget range and are highly rated and well-loved by
beauty enthusiasts. | hope this helps you choose the perfect gift!

She's young like 24, love sports, which one of these do you suggest?

4 Quick Meeting

KIVISENSE

Kivisense
2 Can you show me something good from the L'oreal group

Certainly! The L'Oréal Group is a French cosmetics and beauty company that offers a wide range
of products across several brands. Here are some popular products from the L'Oréal Group:

1. L'Oreal Paris Revitalift Derm Intensives Vitamin C Serum: This serum is designed to brighten and
even out skin tone, while reducing the appearance of fine lines and wrinkles. It contains a high
concentration of vitamin C and is suitable for all skin types.

2. Lancéme Hypndse Drama Instant Full Volume Mascara: This mascara is designed to give lashes
a dramatic, voluminous look. Its oversized brush and special formula work together to create a
bold, dramatic effect.

3. Yves Saint Laurent Touche Eclat Radiant Touch Highlighting Pen: This iconic highlighting pen is
designed to brighten and illuminate the complexion, while reducing the appearance of dark circles
and fine lines. It comes in several shades to match a variety of skin tones.

4. Kiehl's Ultra Facial Cream: This moisturizing cream is designed to hydrate and nourish the skin,
while strengthening the skin barrier to protect against moisture loss. It is suitable for all skin types,
including sensitive skin.

5. Maybelline New York Superstay Matte Ink Liquid Lipstick: This long-lasting liquid lipstick comes
in a variety of bold shades and is designed to stay put for up to 16 hours. Its formula is highly
pigmented and dries down to a matte finish that won't budge or smudge.

These are just a few examples of the many great products offered by the L'Oréal Group.

Kivisense *
4 She's young like 24, love sports, which one of these do you suggest?

For a young, sporty person, | would recommend the Yves Saint Laurent Volupté Liquid Colour
Balm. This is a high-shine lip balm that delivers a wash of color and keeps lips hydrated and
nourished. It comes in a range of bright, fun shades that would be perfect for a young, active
person. The formula is lightweight and comfortable to wear, so it won't feel heavy or sticky during
a workout or other physical activity. Plus, the sleek, gold tube is perfect for carrying in a gym bag
or purse. | think this product would make a great gift for a sporty, 24-year-old woman who loves a
pop of color and needs a moisturizing lip balm to keep her lips in top condition.

and i also want to buy something for my mum, can you give me some advice?

Certainly! Here are some gift ideas for your mom:

1. Estée Lauder Advanced Night Repair Synchronized Multi-Recovery Complex: This serum is a
popular anti-aging product that helps to improve skin's texture, firmness, and radiance. It's
suitable for all skin types and is designed to be used at night.

2. Lancdme La Vie Est Belle Eau de Parfum: This is a classic and elegant fragrance that combines
notes of iris, patchouli, and gourmand. It comes in a beautiful bottle and would make a thoughtful
and luxurious gift.

3. Kiehl's Creamy Eye Treatment with Avocado: This eye cream is designed to hydrate ar
the delicate skin around the eyes, while reducing the appearance of fine lines and wrinkles. It's

X - - B- v ) 4 Quick Meeting




" I Kivisense Retailnology R NS E
Conversational Al & ChatGPT

AR bottle Interaction & conversational Al

We personify the countries bottle into the living
avatars who you can speak with. It's the conversational
Al we are using and the most important thing is you

¢ need to grab the Budweiser bottle in real life to talk to.

We are using the AR object tracking in this case, that
you need to scan the real bottle which is one of the
reason help them sell well. And the bottles are also the
anchors to trigger the AR with the personified avatar
attached to them.

KIVISENSE


https://www.youtube.com/watch?v=ybzxr3v3Fzc

' Kivisense Retailnology
KIVISENSE
u I Conversational Al & ChatGPT

Conversational Al with different brains

© 101 {8 2:29 BERNHE, RTRKE - © BERUHE, RITRKR - ©
< WERWHE, RITIRERR RN O)
Select the country you love in the , User Asked :
can-free experience interface to 3 IR HURETEIE
directly enter the Al voice Budsvey® 6_1 Re§?onig: T
- I = XAPBARTEITRY | BfRMbiu biu biu~
interaction interface of that country. s
User Asked :

{REOSInBHAX3!
Al Response :
BANSINA—iF , MEWUREE
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i& f 50 R AR.Tryon Engine
Object tracking

Object tracking can help your ROl achievement beyond imagination
It’s more stable and fast with better user experience
And it could lead to widly usercase in different vertical
Like NFT, toys, industrials, packaging, vast/heavy equipment
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Olympic Tower AR light show Toy Tracking with AR Chivas AR storytelling Watson new package interaction



AR Object Tracking
Martell storytelling
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Digitally discover its vivid design with
object tracking. Immerse yourself in
exploring Martell’s heritage and the spirit
of the voyage. We will be transported to a

greeting card digital platform.
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"‘ I KlVleense Retailnology KIVISENSE

Phygltal Enhancement

<00)

Users can enter the AR metaverse of Laurie
Garden by scanning the Watsons logo in the

In—Store AR‘*
h‘ e |

front, and impressively feel the love brought
by the Laurie brand. Experlenc
Customers can see the unique selling points Lauriersxs Watso
of the product more intuitively, which R B . T
increases brand awareness to the target BDCotton Flowers
consumers.

This cute-themed AR event brings the brand a
better user engagement meanwhile helping

the brand to achieve precision marking sales

with young female consumer groups.
Video here


https://www.youtube.com/watch?v=QZwinFbgC0c

KIVISENSE
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KIVISENSE
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l " Kivisense Retailnology

Phygital Enhancement

viktor-rolf

VIKTOR@ROLF
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Magic mirror for — ReadyToWear

Clothing Try-on

Body Tracking

Viktor&Rolf popup event in Hainan DFS.

It's a special popup with AR technology
throughout the journey.

Users can scan with AR to explore the treasure

hunt fun, the hidden egg of the fragrance.

We also create an AR dress room for user to

put on the extraordinary masterpiece from

their ready-to-wear line.

Video here


https://www.youtube.com/watch?v=OEshKn9WBeE
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https://www.youtube.com/watch?v=zQz5fZCqxtM

Kivisense Retailnology
Phygital Enhancement

Video here
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https://www.youtube.com/watch?v=2DOcD5vIsmk

| Vé Kivisense Retailnology KIVISENSE

POPUP with Hologram/AR Tryon

ULYSSE NARDIN hologram and AR in popup & VIP lounge
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Kivisense Retailnology

KIVISENSE
POPUP with AR Tryon

ULYSSE NARDIN AR in popup & VIP lounge

Video here
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https://youtu.be/P8Angjgj-l4

AR Tryon Engine

' " I Kivisense Retailnology ULYSSEiNAR DIN KIVISENSE

Freak X Aventurine

ULYSSE NARDIN is one of the luxury brand
quite satisfied with our watch Try-on ability.
With the AR try-on, the ROI of the PR and

online advertisement is better than usual.

You may see the difference between the real
watch and the AR watch is really close.

It's our advantage on the rendering side so

the 3D assets could be the same as the real

one.

Try it now
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? Kivisense Retailnology KIVISENSE

&5 Qeelin digital 3D assets/Hologram

Kivisense holographic products bring advanced
3D product holographic interaction to Qeelin at

the 2nd China International Consumer Goods

Expo
Qeelin Hainan Gibbon Bo Bo
(limited to 1 piece glofally)

Digitalized by Kivisense

Video here


https://youtu.be/XQsojYq100c

Kivisense Retailnology

KIVISENSE

N

Storytelling in object tracking

Object tracking can help your ROl achievement beyond imagination
It's more stable and fast with better user experience
And it could lead to widly usercase in different vertical

Like NFT, toys, industrials, packaging, vast/heavy equipment
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' " l Metaverse Engine KIVISENSE

Online Boutique Explore

YSL Omnichannel Boutique Metaverse

DFS Hainan has brought us the Boutique Metaverse in October 2022.
With the virtual boutique journey, we helped YSL to create an exquisite
store for its frangrance & makeup collections, pioneering the

metaverse shopping experience.

Our WebXR technologies enable consumers to feel the boutique
metavserse in omnichannel, it's available on desktop, mobile and even
for the Oculus headset.

This exclusive experience with mini-games is the key to trigger the loyal
customers to enhance the link in between.

pARETO JOIN
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" I Metaverse Engine
Online to offline convertion

CANADA GOOSE

AR&'F '] REAPLJe d

Powered by Kivisense

Video here

CANADA GOOSE
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CANADA GOOSE
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KIVISENSE

KIVISENSE

Canada Goose Showcase in AR invitation

You are invited to enter the panoramic virtual space
to explore the newly launched fashion products at 360
degrees. Besides that, you could purchase the desired
products with one click in the virtual showroom, and
make an appointment to experience the offline
showroom to explore more fashion style inspirations

of Canada Goose.

This time, we created a virtual showroom for Canada
Goose, showcasing the new winter collection of

clothing by using ground tracking technology.


https://www.youtube.com/watch?v=8wDgf9-HZhY

Pe

©

I AR Tryon Engine

Omnichannel Tryon - Pomellato

Nudo Chocolat

@f"‘P")'ﬁo,
¢

< Buy Now

Pomellato APP
Available on APP Store

all 4G =

AEAIERL
HTFHBETR

WeChat Mini-program
Online since 2020

MILANO 1967

Home > JEWELRY > RINGS > Ring Nudo Classic

X
Ring Nudo Classic <

SKU: PAAT100_06000_000TL_58

Nudo classic ring in rose gold and white gold with
london blue topaz.

Contact Us: +44 2038853928 Size guide

Check availability in boutique

Pomellato.com Website

Preview here
Video here

KIVISENSE

In-store boutique for necklace Try-on
Video here

KIVISENSE


https://www.pomellato.com/en_intl/jewelry/rings/nudo-petit-ring-white-gold-18kt-rose-gold-18kt-blue-topaz-agate-diamond?childSku=PAB7040_O6WHR_DB0OY_57
https://www.youtube.com/watch?v=mQmrrDqcEaQ&list=PL3sIyp8lJF-KW7iGz6-4WG976NhdwUsN_&index=36
https://www.youtube.com/watch?v=xBwuNauMYeg&list=PL3sIyp8lJF-KW7iGz6-4WG976NhdwUsN_&index=23

" I Metaverse Engine
. . KIVISENSE
Boutique Store Digital
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https://www.youtube.com/watch?v=xBwuNauMYeg

' Metaverse Engine
KIVISENSE

Naked Eye Digital

KIVISENSE
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l " I Kivisense Retailnology KIVISENSE

Metaverse&Gamification

MEARKBEZH MEAREBEHZE

The rollercoaster journey style in one-shot

view of the metaverse where you'll never get
RIBE -

lost. The exclusive journey with efficiency that
MALL LUXL

you will engage with the brand in 3 secs.

It's the wonderland you can take selfies and
have the delicate 3D views.

It's been a great hit as showcase in China and

been reported by JingDaily

VOGUE x TMALL luxury Video here


https://www.youtube.com/watch?v=8a-rMfMJO2Y

l " I Kivisense Retailnology KIVISENSE

Metaverse&Gamification

In this Tmall Luxury Meta Week, it's been so popular and people were taking selfie and it went wild for a while.

KIVISENSE
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Metaverse&Gamification
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KIVISENSE

The Maybelline New York with Korean top
celebrity Itzy made this 2022 TMALL D11
Event really POP

To speed up into the new world with Gen-Z,
we help them create four different games to

celebrate this special online MNY metaverse.

Video here


https://www.youtube.com/watch?v=NfalQ3ZLtMk

l" I Kivisense Retailnology KIVISENSE

Metaverse&Gamification
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Kivisense Retailnology

KIVISENSE

Metaverse&Gamification

AR Invitation for I_’OPIBEAL

RiS

Through innovative AR and 3D technology, we
help L'Oreal released a magical invitation for its

Revitalift Filler Revolumizing Cushion Cream.

When consumers scan the paper invitations in
the L'Oréal mini-program, they can enter the AR
world and explore its ingredients in a fantastic '

visual effect to feel the charm of the product.
Video



https://www.youtube.com/watch?v=ut5V3TeTBqg&list=PL3sIyp8lJF-ILfJAIgeeVNFWO3fH_zun0&index=14

Gamification
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Dior Christmas AR filter & packaging experience

Get into the holiday spirit with DIOR’s AR wonderland. Scan the gift box design and you will see the 3D stars twinkle before your eyes.
In this holiday wonderland you can snap with our dazzling star filters and make yourself in dream.

KIVISENSE


https://www.youtube.com/watch?v=ImWamDLXHcM
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https://www.youtube.com/watch?v=YU_eJ2LUgqY&list=PL3sIyp8lJF-ILfJAIgeeVNFWO3fH_zun0&index=12
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IPSA Gamification in the popup and APP AD of Ctrip/Tuniu

/
IPSA AQUA play ART
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KIVISENSE Video here


https://www.youtube.com/watch?v=_E04mdwTf8w
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Video here
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MOSCHINO CVD AR gamification
[Kisses to Catch] has brought AR
engagement into the next level. People
went crazy playing it in this campaign for
more than 8 times average unigque
visitors.
Those who achieved game points would
have the coupons and the Champion

could actually win the biker bag for free.

Based on the coupon redemption system,
we help the brand with at least 3 million
RMB GMV growth.


https://www.youtube.com/watch?v=no2rTcLwn9s&list=PL3sIyp8lJF-ILfJAIgeeVNFWO3fH_zun0&index=6
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Phygital Enhancement
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GUCCI

VR OFFICE ROOM

GUCCI launched the Office room small program interaction, creating momentum for the Gucci 2020
Christmas limited series which allowed users travel to the Gucci headquarters in the 1980s and explore
the Christmas limited series hidden in the office.
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GUCCI X KIVISENSE
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