


• Target audience: CSOs
• Format/structure: PDFs
• Output:
• Sector/scope: General

Guide for CSOs on Gender Due 
Diligence (OECD Watch)

• Target audience: Brands and suppliers
• Format/structure: Excel-based
• Output: Editable action plan
• Scope/sector: General, production site

Gender Data and Impact (GDI) Tool
(BSR)

• Target audience: Companies
• Format/structure: Web-based
• Output: None
• Scope/sector: Supply chains, Garment, Minerals, Cocoa, Floriculture

Gender-Responsive Due Diligence 
Platform (Women Win)

• Target audience: Companies
• Format/structure: Web-based questionnaire
• Output: Scorecard
• Scope/sector: General

WEPs Gender Gap Analysis Tool
(UN Global Compact / UN Women)

• Target audience: Companies
• Format/structure: Web-based open input 
• Output: Input summary
• Scope/sector: Value chain and stakeholders, Garment, Extractives, Agriculture

SheDil for Human Rights Due 
Diligence (FOKUS)

https://www.oecdwatch.org/new-oecd-watch-guidance-on-gender-due-diligence/
https://www.bsr.org/en/our-insights/report-view/making-women-workers-count-gender-responsive-due-diligence-report
https://www.genderduediligence.org/
https://weps-gapanalysis.org/
http://www.shedil.org/








18 multiple choice questions
Scoring – overall and per question

Web-based self-assessment tool for companies to improve gender 
equality across the workplace, marketplace, and community.

The 7 WEPs



Web-based self-assessment tool based on OECD’s guidance on HRDD, that 
helps companies assess and improve their gender due diligence.

4 business relationships:
5 due Diligence steps:Guidance for 3 sectors
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