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What'’s the best way to launch a new frappuccino?

You are the Chief Marketing Officer of Starbucks Global
'~/ You are tasked with the global launch of Starbuck’s newest product — Organic Raspberry Frappaccino Light

@ What’s the best way of getting everyone around the world to try out your new product?

There are tons of different ways of getting the word out!
Popular B2C Marketing Channels

Print Ads Starbucks
(Magazines, Email In-Store
Newspapers) Promotions

..and many more...!
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Choosing the Right Marketing Mix — On a Budget!

@ But you’ve got a limited marketing budget. So you need to make prudent decisions on marketing spend.

~  What is the best sequence of marketing activities that will yield the greatest amount of purchases for Organic Raspberry
@ Frappaccino Light within the first 30 days of launch?

2 Digital Billboard ’ Internet ’ G’°g§;‘é§;°’e _
A Radio Ad Promotion
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Choosing the Right Marketing Mix for the Right Customer

@ Customers respond differently to different marketing channels. Which marketing mix is best for your target customer groups?
Starbucks Customer Segments Personalized Marketing Channel Mix Purchase

{

Young Families

Coffee House Loyalty
Rewards Members

Digital ' Internet ' o Coupon =
Billboard Ad Radio Ad Promotion

Teenagers

Business Traveler

(4
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How Do | Get Access to All My Customer Data?

@ Figuring out how your customers respond to different marketing campaigns requires that you access
" |ots of customer data. This data lives in different data silos.

Q Imagine trying to access all this data across a company as large, global and complex as Coffee House

Operates over 30,000 stores worldwide

Operates in over 76 countries
Serves over 60 million customers each week
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The Challenge of Collecting Data From “Everywhere”

Emall Marketing

Campaign Automation 1) Marketo’ SINAGLEE Constant Contact’, "
Data Data Silo An Adobe Company RESPONSYS

Sales Data CRM Systems O g@[ﬂ

Advertisin Ad Networks &
pata DMPs criteol . esforce YL
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We are the single point of knowledge of the augmented client

COLLECT > UNIFY > ANALYZE > ACTIVATE S
_ . Audience Studio Profiles API Pre-built
Pre-built Inputs Integration Treasure Workflow S EleET || et Leamine WleEm FOTliesS Outputs Integration

SEGMENTATION

@Q & JOURNEY >

ORCHESTRATION

DATA INTEGRATION ACTIVATION

Personalized Communication

Online & Offline Data TREASURE

|NS|G H | S Social media Loyalty apps
. Mobile
loT devices Web logs app logs

Advertising platforms Website

. POS &
Social data Location data CRM data :
Recommendations
PREDICTIVE
Customer User SCORING Messaging apps Business intelligence
Survey ESIITEEE demographics

ADVANCED BIG DATA PLATFORM

Cloud-based | Secure | Scalable | Persistent | Schemaless
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Reach the grail of the Client Diamond Record
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Benefits of Unified Customer Views

Purpose-built to unify all

types of customer data

Derive high LTV
customer attributes

Track down customer
purchasing stage to
inform personalization,
deliver better customer
service and more
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Jasmine Yu

Jasmine Yu

] jasmineyu7@gmail.com
@) (415)555-1212

O Female

& Dec 22,1997 (22)

® v

westL
Vancouver North
Vancouver

Sea Island

1431 Beechwood St.

Vancouver, BC
V6Z 1W2, Canada

View Map

) Composite Profile

Revenue

5337 S67

Revenue Avg Sale

Predictive Scores

High LTV Recommends Purchase Convenience

Frequently Shopper

IAB Affinity Psychographics Interest Words

Arts & Entertainment | Electronics \ Movies || Games

Technology & Computing ‘ v
Natural Products Watches

| Fashion Outdoor Pet Food

DASHBOARD JOURNEY

—_—

Journey Stage: Customer

Awareness Intent

ATTRIBUTES BEHAVIORS

Purchased Adoption Advocacy

- T

Oct 29, 2019

Matching Segments

Females 18+, Recent Login

High LTV Users

Recent Purchases (30 Days)

Made in-store purchase in the last 7 days

Time Spent on Game Webpage

Channel Preferences

Web
Mobile

® Email

-~

Feb 14, 2020

24,097,241
530,984
4,146,873
3,097,241
2,097,241

Devices

Mobile (Samsung
Galaxy S9)
Tablet (iPad Pro)

® Desktop

Close
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Treasure Data
A pioneer in CDP
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CDP Market Landcape

Data Cloud Analytics
* Data-lake/data- . - Tag management

warehousing s TEALIUM -

: « Segmentation-

* Real time ~> mparticle Syndication-Measurement
* Scale/complexity/flexibility 3 » Cross-channel
e Al/ML orchestration, optimization
» Data pipeline/ETL Google Cloud - Journey analytics, building,

_ ‘ optimization
* Custom scripts

Exploring, prospecting,
retargeting

, | oracie
/AAzure

 Predictive Scoring

Enterprise Marketing Cloud

 Full marketing stack

* Analytics, audience segmentation, media
planning, data enrichment, marketing
automation, digital advertising
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Our strength relies on system agnosticity

I » Agnostic to any technology tool or stack
- The CDP, as a tower control, needs to be separated from the tools it connects to.

» A central client Intelligence hub can’t be locked in a suite of other tools

- Larger Martech stacks locks you in to a limited pool of technology tools

» Must follow a narrow set of “out of the box” tools, technology standards, and integration
requirements

» The other solutions are not customizable to specific needs of customer — especially smaller
accounts

» The client remains vulnerable to future price increases & unfavorable contract terms
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A best In class data tool accessible to business teams

1800 Data volume and # Data Growth
of sources ,

i exploding... :
1200
1000
400 ...while shortage of

data experts 5
200 persists @ Data Science Talent
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@ DATA SECURITY

€ TREASURE DATA 3 SCALABILITY

a1 Treasure Data DATA Treasure Data 85%

3 2 mpParticle SessionM 80%

Highest-rated* 3 BlueConic ActionlQ 80%

Customer Data Platform 4 Salesforce mParticle 79%

! 5 Segment BlueConic 7%

for enterprise-grade 6 SAP RedPoint Global ~ 76%

capab“ities_ 7 AgilOne Tealium 75%
8

ActionlQ
9 SessionM
10 Amperity
11 RedPoint Global
12 Tealium
oracte 13 Oracle
14 Lytics
15 Adobe

Segment 715%
SAP 72%
Lytics 1%
Salesforce 70%
AgilOne 70%
Oracle 66%
Amperity 62%
Adobe 56%

("Percent Rating 8-10 on a 10-Points Scale)

ORACLE

Advertiser

1
2
3
4
)
6
V4
8
9
10
11
12
13
14
15

Perceptions

Fi\ Adobe

Advertiser Perceptions CDP Platform Study.
Q. Thinking about the company’s CDP offering, how does [CDP brand] rate on these tech-related criteria?
Base: Considering CDP (Variable Base) | (10-point scale: 1 = Poor and 10 = Excellent)
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Built-in Data Translation Layer for Faster, More Accurate Data Ingestion at Scale

Purchase
Other CDPs External
ETL/ELT
Data
Translators

Destination - Fragmented data-transfer

salesforce Data Sk workflow => slower data
Warehouse ,

% TEALIUM

reALIUM ingestion

» Higher total cost-of-ownership
» More complex data-handoff

€> Informatica workflow

SnapL « Greater risk of data breach

T™MM

&» unifi

Treasure Data CDP _
Has Built-In

ELT Data

Translators
Destination - Seamless data-transfer process
Data => faster bulk data ingestion
TREASURE LT TREASURE - Lower total cost-of-ownership

DATA - Higher data translation accuracy
* More secure data workflow
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TREASURE
DATA

Partner Ecosystem:

Scalable

>2m records ingested/sec

> —
>99.99% uptime accenture s =i dCXI®IT

dentsu € YINCUDATA NTTDarta

Flexible Compliant with:

Platform agnostic
Highly customisable &
configurable
Schema-flexible

450+

Enterprise
Customers ABInBev

& SUBARU watashi!

bv shiseido
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Use cases
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1 to 1 Consumer Marketing

Data Source

Consolidated Data

Activation

eCommerce
Others Sites

Direct Activation

salesforce

marketing
cloud

social studio
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Other:
WiFi
Events
PoS

Brand
Websites

P GDPR
8 COMPLIANT

QR

Qlik Sense Power Bl

. Azure

Data Lake

o%

...

. salesforce
Crimson
Hexagon

service cloud

ABInBev

Media Activation

05

BrightRoll

msn®

Other
Publishers
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